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Where to go for new containers 


OME PEOPLE JUST PICK a new container out of inven- 
tory, as if it grew on a tree. 


Other Benefits Canco Customers Enjoy 


1. Containers made of the most suitable materials 
available anywhere. 


Others get the idea for one from a sudden inspiration 
that springs up overnight like a mushroom. 


On the other hand, certain people in industry have 2. The best technical trouble-shooters in case of 
still another method. For these people, customers of plant emergencies. 
Canco, know that new and better containers come from 3. During shortages of critical materials, the “know- 
the struggle, sweat, practical testing, and organized how” to find and use safe substitutes. 
effort of Canco men with “know-how.” 4. Canco alertness . . . first in new processes, first in 


oe new packages. 
Canco customers have seen the hard-headed specialists 


at Canco start—stop—discard—begin again—and finally 
hammer out new and entirely practical packages for . . . 


5. Technical brains to iron out kinks in new products. 
6. Canco quality control protects your business. 


... beer, milk, coffee, tennis balls, fruit, peanuts, 
candy, oil, shortening, and frozen foods—to mention AMERICAN CAN COMP ANY 
only a few examples. 


New York + Chicago «+ San Francisco 
In short, Canco customers know that in order to get ° 


new containers you go to the organization which has been This trademark {canco) is your assurance 
pioneering in this field since 1901. of quality containers. Look for it! 


VISIT the Canco booth in space E-13 at the Canner’s Convention in Atlantic City, January 14-19 


THE CANNING TRADE is published every Monday by THE CANNING TRADE, INC., 20 S. Gay St., Baltimore 2, Md. Arthur I. Judge, Manager and Editor | T 
Arthur J. Judge, Advertising Manager; Edward E. Judge, Circulation Manager. Yearly Subscription price: U. S. A.—$4.00; Canada—$5.00; Foreign—$6.00. — 
Advertising rates upon application. Forms close Wednesday; Cover forms Tuesday. Copy required for proof two weeks in advance of close. Entered a8 

Second Class matter at the Post Office, Baltimore, Md., under Act of March 3rd, 1879. Member Audit Bureau of Circulations. 


FMC 
DOUBLE HUSKER 


Assures practically 
100% perfect husking, 
due to vibrating hopper and 
advanced husking-roll design. 


No. 2 Universal Corn Cutter 


Peerless Corn Washer 
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Model 8 Corn Silker 


corn 
harvester 


We now offer the first commercially 
successful Sweet Corn Picker for the 
Canner. thas been thoroughly tested 
from Texas to Canada, from Maine to 
Oregon. Its dependable operation 
insures a continuous supply of freshly 
picked corn to the Canning Plant. 


SPEED —QUALITY—YIELD 


The FMC Sweet Corn Harvester is a two-row type, suitable for 
mounting on commercial farm tractors. It picks the ears from 
two rows at a time, and its precision operation prevents bruising 
or crushing of kernels, thus stepping up yield and quality. 
Rapidly rotating cutters sever the ears at the shank and they are 
carried up by conveyor and discharged intoa trailing corn wagon. 


DO YOU HAVE FMC CATALOG 800? 
Canners of Corn, Tomatoes, Peas, Beans, Fruits, 
etc., find the modern FMC Machinery in this 
260-page Book their best method of Keeping = * i} 
Processing Costs Down and Keeping Quality 
and Yield UP! a 


A-500 


tn ' FOOD MACHINERY AND CHEMICAL CORPORATION 


SPRAGUE-SELLS DIVISION e HOOPESTON, ILLINOIS 

Sales Branches: Baltimore, Md. * New York, N.Y. © Rochester, N.Y. 

Bradford, Vt. © Cedarburg, Wis. ¢ Lakeland, Fla. (Florida Division) 
San Jose, Calif. (Anderson-Barngrover Division) 


M&S Filler 


Stainless Sanitary Blending Mixer 
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Or... 


asparagus 
WS string beans 


Ss pork and beans 


OF one of the many other delicious fruits and 


vegetables that are packed in cans... 


CONTINENTAL 


100 EAST 42nd STREET. 


spinach... 


remember... 


Here’s why! Continental has thirty-seven can 
manufacturing plants... thirty sales offices, a 
laboratory staffed by top-notch scientists and 
technicians... fourteen field research offices... 


and an unrivaled cannery equipment department. 


CAN COMPANY 


NEW YORK 17, N.Y. 
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EDITORIALS 


corn stocks amounting to about seven million 

more cases than last year, and more than any 
previous year at this time, it’s good to know that a move 
is underway to give sales a shot in the arm. The follow- 
ing report by Corn Canners Service Bureau President 
John R. Kraemer, of a meeting held in Chicago last 
week will bring readers up to date on what has been 
done thus far :— 


This letter is for the purpose of reporting to your 
company the outcome of a corn canners meeting held 
at the Palmer House, Chicago, Illinois, Saturday, Janu- 
ary 8th at which the proposed Advertising and Mer- 
chandising Campaign was given detailed consideration 
and plans made for further development. 

Following a complete and thorough analysis of re- 
plies to recent questionnaires from the Bryne Marcel- 
lus Co. and the Corn Canners’ Service Bureau, it was 
unanimously agreed that: 

(1) The Trustees of the Corn Canners’ Service 
Bureau be requested to adopt and proceed with an Ad- 
vertising and Merchandising project as a permanent 
and continuing part of Corn Canners’ Service Bureau 
activity. 

(2) That the President of the Corn Canners’ Ser- 
vice Bureau appoint a temporary organizing committee 
to consist of both members and non-members of the 
3ureau. 

(3) That appointments to this committee be based 
upon and, in proportion to, the relative annual produc- 
tion of canned corn in each of the respective states or 
areas. 

(4) That this temporary committee be authorized 
and instructed to solicit subscriptions, at the rate of 
one cent per dozen, basis 24/2 1948 pack, from a suf- 
ficient number of corn canners to properly finance an 
aggressive and effective advertising and merchandis- 
ing campaign for canned corn. 

(5) That when sufficient subscriptions have been so 
0 »tained, all subscribing canning companies (Corn 
Canners’ Service Bureau members and non-members) 
vill then proceed to elect a permanent Board of Ad- 
ninistration who shall exercise control and supervision 
0° the campaign. 

A list of those requested to serve on the temporary 
committee is being prepared this week and arrange- 
nents have been made for that committee to meet at 
tle Jefferson Hotel, Atlantic City, Saturday, January 
lth at 4:00 P.M. Those who attended the meeting in 


("om s CORN PROMOTION — With canned 
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Chicago and who have authorized and approved this 
report are: 

From Wisconsin: Kraemer, McCarty, Meyer, Gores, 
Krier, Resenhoeft, Roehl. 

From Iowa: representing the Iowa-Nebraska Can- 
ners Association: Walt Mueller. 

From Illinois: Ratzesberger, Schlecht, Snively. 

From Indiana: Dunlap. 

Bryne Marcellus and W. Andresen, Bryne Marcellus 
Co., Chicago. 

H. R. Burr, Corn Canners’ Service Bureau, Madison, 
Wisconsin. 

Wire and phone approvals were also received from: 

Norman Spain, President Ohio Canners’ Associa- 
tion; Reynold Peterson, Wyoming; George Borg, Min- 
nesota; Parker Mitchell Jr., S. W. Friel, G. F. Thomas 
and F. S. Silver, Maryland. 

The program is scheduled for discussion at the an- 
nual meeting of the Bureau to be held 2.30 p.m., Sun- 
day January 16 at the Jefferson Hotel in Atlantic City. 
It is important to remember that this is NOT a closed 
meeting. On the contrary all corn canners, friends and 
other interested parties are urged to attend. 

Although the proposed program is permanent and 
continuing, time is short. If the effects are to be felt 
this year, it’s important to get the program underway 
at the earliest possible date. Procedure, in this case, 
should present no difficulty and cause little delay as 
the group will have at its disposal the experience rec- 
ord of the Pea Canners Association. The only possible 
delay can come from a lack of support from corn can- 
ners. Let’s hope there won’t be too many who prefer 
taking a dime or more less per dozen to kicking in a 
penny a dozen for this worthwhile effort. 


CORN STANDARDS—One other most important 
convention meeting for corn canners is scheduled for 
Monday afternoon, January 17, at 4:00 p.m. in the 
Stratosphere Room, Hotel Traymore. At this meeting, 
proposed Food & Drug Standards will be discussed and 
canners views will be sought in preparation for the 
public hearing tentatively scheduled for March 15. The 
long awaited proposed standards are expected to be 
published in the “Federal Register” before the date of 
the meeting. It’s hardly necessary to recall the tre- 
mendous amount of work that has been done these past 
several years in an effort to acquaint Food & Drug 
officials with the industry’s problems in canning corn. 
Surely then, it shouldn’t be necessary to urge all corn 
canners to be present at this the final general meeting 
before presenting the industry’s case. 
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SIOUX CITY 6&, 


IOWA 


NGS IN SWEET cORN 


FULL LINE OF CANNERS' SEEDS ° CHICAGO 16, 
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CONVENTION NEWS 


Authorities to Discuss Proposed 


Pricing Legislation 


The first authoritative public discus- 
sion of the new Johnson Bill, introduced 
in the Senate last Wednesday, is sched- 
uled for the opening session of the Na- 
tional Canners Association Convention 
at Atlantic City, January 17. The Hon- 
orable Lowell B. Mason, Acting Chair- 
man of the Federal Trade Commission, 
will outline the impact upon American 
business of the current controversy about 
the legality of delivered price selling and 
freight absorption by individual busi- 
nessmen, and H. Thomas Austern, N.C.A. 
Counsel, who is considered a legal ex- 
pert in this field, will analyze the pro- 
visions of the new Johnson Bill. Former 
Governor Harold E. Stassen, President 
of the University of Pennsylvania, will 


climax the session with an address on 


~ 
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“Economie Freedom.” 


Senator Johnson today expressed his 
gratification that the National Canners 
Association has given prominence to a 
discussion of his new legislation, design- 
ed, as he described it, to legalize delivered 
price selling or freight absorption car- 
ried on by individual businessmen and 
to permit the meeting of competition 
in good faith. “I consider the Na- 
tional Canners Convention a_ splendid 
national forum for this initial discussion 
of the probable meaning and effect of my 
bill. I understand that not only the pro- 
cessors but all elements in the food in- 
dustry—brokers, distributors, buyers, re- 
tailers and suppliers—attend this annual 
food meeting. I know that delivered price 
selling and the meeting of competition 
are widely prevalent in the sale of all 
food products and particularly in the 
selling of raw materials and supplies 
used in the manufacture of foods. De- 
cidedly, they are of major importance 
and interest to this important segment 
of industry.” 

The Canners Convention annually 
draws together from 15,000 to 20,000 
executives of the various divisions of the 
food trade and is rated by Convention 
Bureaus as the largest business and 
trade assembly in the Nation. Delegates 
to the Convention, which is in session 
Jenuary 14 to 19, will occupy 25 of At- 
lautie City’s hotels. In view of the wide- 
Spread interest in the delivered price 
coitroversy, it is expected that many 
re>resentatives of other industries will 
be drawn to the canners’ meetings. 


Does the Johnson Bill in any way 
change the rule that any pricing prac- 
tice employed pursuant to an agreement 
anong sellers shall be unlawful as an 
un’air method of competition? 


‘new rule, 


Does it adequately provide that, in the 
absence of agreement among sellers, the 
individual use of a uniform delivered 
price, zone prices, or the equalization of 
freight shall not be deemed illegal? What 
is the meaning of the specific exception 
that any pricing practice which involves, 
fraud, deception, or coercion will con- 
tinue to be illegal? 

What is the meaning of the further 
remedial powers given to the Federal 
Trade Commission in cases of conspiracy 
or agreement involving delivered price 
selling to provide that in such cases the 
guilty parties may be required for a rea- 
sonable period of time to sell only f.o.b. 
factory or at delivered prices no higher 
than the f.o.b. price plus actual trans- 
portation costs? 


Is it now to be clear that a seller has 
complete defense to any charge of price 
discrimination where he can show that 
his lower price was given in good faith 
to meet competition? 


Is it now completely clear that 
“competition may be met in good 
faith, and in the absence of con- 
spiracy, by the charging by any sell- 
er of lower prices to meet competi- 
tion in any or all markets, regularly, 
customarily, or systematically, with 
or without prior announcement”? 

Is the confusion about the meaning of 

“price” completely eliminated? 

Is there now a realistic standard for 
measuring the effect upon competition 
of any price discrimination charged to be 
unlawful? Does the Johnson Bill elimi- 
nate the rule of the Morton Salt case 
that a mere “possibility” of injury to 
competition is enough to make a price 
difference illegal? 

Does the Johnson Bill eliminate the 
announced by the Federal 
Trade Commission in the Rigid Steel 
Conduit case, that a group of sellers who 
individually use the same system of sell- 
ing and arrive at substantially indentical 
delivered prices, but do not conspire, are 
nevertheless each engaging in an “unfair 
method of competition’’? 

Upon the answers to these questions 
turns the fundamental inquiry whether 
the Johnson Bill makes it clearly lawful 
for individual sellers in the food indus- 
try and other industries to continue to 
use uniform national delivered prices or 
zone prices, or to absorb freight to meet 
competition, and that the mere fact of 
price identity, absent conspiracy, will 
not support a cease and desist order by 
the Federal Trade Commission. It is 
expected that illuminating answers will 
be given at the Convention session, 
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MEETINGS: 


CORN CANNERS MEETING 


The proposed new Food and Drug 
Standards of Identity for Canned Corn 
have been expected to make their ap- 
pearance any day, but up to press time 
had not yet been published in the Fed- 
eral Register. When promulgated these 
regulations will control the packing oper- 
ations and labeling of all varieties and 
styles of pack of canned corn. A public 
hearing has been tentatively set for 
March 15 and because there are a num- 
ber of key questions which have arisen 
on which the views of all corn canners 
should be expressed before the hearings, 
the National Canners Association has 
scheduled a meeting at 4:00 P. M. on 
Monday afternoon, January 17, in the 
Stratosphere Room of the Hotel Tray- 
more, Atlantic City. 


In view of the importance of the ques- 
tions to be discussed at this meeting, all 
corn canners are urged to attend. 


HAMILTON CLUB PARTY 


The Hamilton QM Club, composed of 
civilian and service connected personnel 
who were engaged in procurement activ- 
ity for the army, will hold its annual 
cocktail party at 5:00 P. M. on Sunday, 
January 16 in the Garden Room of the 
Brighton Hotel, Atlantic City. E. N. 
Reusswig is President of the club. 


FREIGHT RATES INCREASED 


Granted by I.C.C. in a report and 
order adopted December 29 in Ex Parte 
168, is an “interim” increase in rail 
freight rates, pending full hearings upon 
the rail lines’ plea for a nation-wide rate 
rise of 13 per cent. The newly author- 
ized temporary increases are not nation- 
ally uniform in their application. 


Pending the further hearings, there 
will be a rise of 6 per cent within East- 
ern and Southern territories and between 
those territories; 5 per cent within zone 
1 of Western Trunk Line territory, 4 
per cent within Western territory other 
than zone 1 thereof and 5 per cent on in- 
terterritorial movements except those be- 
tween Eastern and Southern territories. 


The new increases which became effec- 
tive January 11, are superimposed upon 
existing rates and are held to maximums 
on three commodity groups. On fruits, 
vegetables and melons, maximum rise 
allowed is 6 cents per 100 pounds while 
on sugar, lumber and articles taking 
lumber rates the maximum increase is 4 
cents per 100 pounds. No increases are 
permitted on protective services, al- 
though it appears that most other mis- 
cellaneous and accessorial charges may 
be increased to the same extent as other 
rates, 
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CAL PAK’S ROY PRATT 


On a sunny day in 1903, the Griffin 
and Skelley Company, San Francisco 
fruit packers, hired a new “sample boy” 
by the name of Roy Pratt. 


Forty-five years later, in the Ameri- 
can tradition, Roy L. Pratt was elected 
president of California Packing Corpora- 
tion, the largest concern of its kind in 
the world. The intervening years had 
witnessed a transformation of the can- 
ned fruit and dried fruit industry more 
complete than in most businesses, but 
its objective is still to sell goods at a 
profit—and Roy Pratt is pre-eminently a 
marketer. 


In the days when young Roy began his 
business career, there would have been 
little to laugh at in such plays as “Life 
With Father” and “Life With Mother.” 
That was the kind of life everybody took 
for granted. You worked hard—often 
very hard indeed. You made money, you 
took a trip around the world, you bought 
one of the new automobiles that were 
just coming into use, you lived actively 
and happily. It was a pleasant kind of 
world and Roy Pratt fitted into it like 
a shell in a shotgun. To him, the world 
was, and still is, a place full of busy 
people. There may be other things such 
as houses and automobiles and factories 
and railroad trains, but people made 
them, own them and operate them. If you 
want anything done, you get people to do 
it. If you want to sell goods, people must 
buy them. Business organizations are 
made up of people, and, what is more, 
they generally can tell you what you 
want to know faster than you can look 
it up in a book. 


This, to Roy Pratt, has always been an 
ideal situation because he finds it plea- 
sant, as well as effective, to deal with 
people. Suppose you ask a fellow-execu- 
tive or half a-dozen of them, for some in- 
formation. You get the facts and some 
kind of a judgment or estimate besides. 
Then you can make up your own mind. 
The Pratt telephone is probably the busi- 
est one in the Calpak San Francisco 
offices and it is not by chance that he 
is known by his first name all over the 
United States and Canada. “When I 
go East, everybody asks about ‘Roy’ 
Pratt” said an associate. “It’s never ‘Mr. 
Prat.” 


SALES BACKGROUND 

In the early days of the fruit industry, 
almost everyone knew how to do all sorts 
of jobs. As the season progressed, the 
fruit buyer became a cannery man or a 
packing house man. When the pack was 
completed, it was a good chance that the 
same man would go East and help sell it. 
Then he took a vacation and started buy- 
ing again. Roy Pratt went through the 
mill. Up near Ukiah, California, half 
way to Oregon, a fine, clear-minded 


woman now past eighty still remembers 
a young fruit buyer named Roy Pratt 
“because he was so pleasant and courte- 
ous,” she explains. In cannery time, he 
nailed boxes and stacked and loaded 
them. In his office today there is a novel 
keepsake —a quaint implement resem- 
bling a tomahawk. It is, in fact, a solder- 
ing iron, the kind used in those days to 
solder the tops of cans. He helped to in- 
stall necessary new machinery. And, 
when the packing season ended, he was 
one of those who went East to sell the 
pack they had just finished putting up. 


Roy Pratt’s first selling trip is still a 
tradition. Seeing a good supply of order 
books on the young man’s desk, his su- 
perior feared that his untried enthusi- 
asm would be broken by a failure to 
realize on too great expectations. “You'll 
only need about two of those,” he said. 
“Put the rest back in stock,” and Roy 
obeyed. At Phoenix, on his way East, 
he wired back four words: “Send more 
order books.” He has been selling ever 
since. Thirteen years after starting as a 
sample boy, he was Griffin and Skelley’s 
sales manager and from that day to this, 
the marketing of packaged fruits and 
vegetables has been his career. “A hur- 
ricane of energy, he is the embodiment of 
all sales directors,’ FORTUNE MAGAZINE 
wrote of him ten years ago. 


FORMATION OF CALPAK 


In 1916, four principal factors in the 
California fruit packing industry joined 
up to form California Packing Corpora- 
tion They thereby provided themselves 
with a total pack large enough to justify 
intensive national marketing and adver- 
tising—they became, and still are, the 
largest packers of canned fruits and 
vegetables in the world. They brought 
into the new company 61 plants and 78 
per cent of Alaska Packers’ Association. 
They also brought their own customers, 
their own brand names, and their own 
executives. 


These companies were, California 
Fruit Canners Association, Central Cali- 
fornia Canneries, J. K. Armsby Company 
and Griffin and Skelley Company. Roy 
Pratt came along with Griffin and Skel- 
ley, and for a while continued to manage 
the sales of their brands. Three years 
after the merger, he was made assistant 
general sales manager of the new com- 
pany which, from the beginning, has se- 
lected Del Monte brand of canned fruits 
and vegetables (originally the California 
Fruit Canners Association brand) for 
its overall promotion. 


This new, large-scale method of pro- 
duction and marketing was definitely 
major league operating, without charts 
to go by. There had to be the strength 
and ability to do an immense amount of 
work all the time There had to be the 
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ROY PRATT 


capacity for having, at one’s fingertips, 
the intimate details of the business and 
of the industry. Strong leadersip, swift 
judgments—many times a day and usu- 
ally right—a determination to give and 
receive fair treatment — and outspoken 
frankness, with a long view ahead, were 
of the very substance of the job. 


And there were many occasions in 
which mutual good will as well as fair 
dealing helped to solve difficult problems. 
“I was pretty mad and I went to see 
Roy Pratt,” said a long-time customer, 
describing the tribulations of the war 
years. “I told him my troubles and when 
I finished, he said, ‘Why are you so un- 
friendly?’ That seemed to be the thing 
he wanted to clear up before he would 
talk about the problem itself. We buy 
lots of goods now, but Roy was just the 
same when we were peanuts.” 


World War I marked the end of the 
era in which Roy Pratt grew up. By 
the early ’20’s, the good old custom of 
unloading the year’s pack all at once 
was just a happy memory. Chain stores 
and other large buyers took delivery only 
as they needed the goods and smaller 
dealers adopted a like policy of minimum 
inventories. Innumerable problems of 
trade relations bedevilled every food 
marketing company in America. As con- 
ditions changed, the company’s distribu- 
tion-base steadily widened and Del Monte 
products were sold through more and 
more distributors and retail outlets. The 
Del Monte name, built up by quality pro- 
duction and national advertising, came 
to be a magnet for drawing customers 
into stores. 

DEPRESSION YEARS 

To be made a vice president and gen- 
eral sales manager in the year 1930 was, 
to be sure, a merited promotion, but a 
promotion into a witches’ caldron of 
world-wide trouble that grew worse year 
by year. Sales were a colossal headache 
that nobody is likely to forget. Every- 


(Continued on page 22) 
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UTAH CANNERS ELECT 


At a Directors Meeting held last week, 
R. A. Moss, Woods Cross Canning Com- 
pany was elected President of the Utah 
Canners Association. Other officers are: 
D. J. Isom, Hunt Foods, Inc., Salt Lake 
City, Vice-President; and Harvey F. 
Cahill, reelected Secretary-Treasurer. 


The Board of Directors consists of Mr. 
Moss and Mr. Isom, Grant A. Rounds, 
California Packing Corporation, Ogden; 
Reid W. Jensen, Varney Canning, Inc., 
Ray; Herbert D. Landes, Jr., Pleasant 
Grove Canning Company, Pleasant 
Grove; Joseph F. Barker, Utah Canning 
Company, Ogden; and Angus Stevens, 
Stevens Canning Company, Ogden. 


A. R. PFELTZ. CANCO 
EXECUTIVE DIES 


Albert Ritchie Pfeltz, vice president 
of the American Can Company in charge 
of purchasing and traffic, and well known 
in the metals industry, died January 4 
at Montelair, N. J., after a long illness. 
He was 62. 


Mr. Pfeltz has been prominently asso- 
ciated with the can manufacturing and 
steel industries for many years and was 
considered an outstanding authority on 
tin plate and other can manufacturing 
materials. 


A native of Baltimore, Mr. Pfeltz 
joined the American Can Company in 
1904 as a billing clerk. He worked his 
way up through the manufacturing de- 
partment to become general manager, 
and was named vice president in 1936. 

Surviving are his widow, the former 
Daisy Miller; a daughter, Mrs. Ruth 
Brown, of Orange, N. J.; a son, Albert 
Ritchie Pfeltz, Jr., of South Orange; a 
brother, and two sisters. 


HUNGERFORD APPOINTS 
WEAVER 


The Hungerford (Pa.) Packing Com- 
pany has announced that James A. 
Weaver Company, Lancaster, Pennsyl- 
vania food brokers, has been appointed 
o handle Eastern Pennsylvania sales 
xclusive of the Philadelphia area. 


3ANK BUYS WASHINGTON FIRM 


The First National Bank of Seattle 
as purchased the plants of Washington 
‘ackers, Inc., Sumner, Washington, at a 
eported price of $220,000. The canning 

trm had plants at Sumner, Puyallup, 
*nohomish, Avon, Long View, Ferndale 
ind Centralia. The latter plant built 
cnly two years ago, is considered one of 
tie most modern canneries in the coun- 
try. 
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NEWS AND PERSONALS 


MURPHY ELECTED NATIONAL 
CAN DIRECTOR 


Edward D. Murphy, identified with the 
National Can Corporation for over 29 
years, and a Vice-President since 1941, 
has been elected a Director of the cor- 
poration. 


INCORPORATION 


The Wood Canning Co. has been in- 
corporated at Lodi, Calif., with a capital 
of 20,000 shares of no stated par, by 
D. B. Wood, Fred Nusz, and Milton 
Staton. 


NEW NCA MEMBERS 


New members to be admitted to the 
National Canners Association since No- 
vember 13, 1949 are: International Trad- 
ing Corporation, Seattle, Washington; 
Lutak Fish Company, Haines, Alaska; 
Sea Spray Canning Company, Bay Cen- 
ter, Washington. 


NEW COOPERATIVE 


Logan County Canning Company, a co- 
operative enterprise, has been formed at 
Paris, Arkansas with John Willems as 
President. The busines will be incor- 
porated for $300,000, consisting of $30,- 
000 in common stock and $270,000 of pre- 
ferred. 


WEDDING 


Miss Loraine Hilda Granicher, daugh- 
ter of Mr. and Mrs. Irving H. Granicher, 
of San Francisco, Calif., was married re- 
cently to Lieutenant Francis Eaton 
Lougee, U.S.A. Mr. Granicher is the 
newly appointed general sales director 
of the California Packing Corporation. 


LUTHER BOWMAN STEPS UP 


Luther K. Bowman has been appointed 
General Manager of the Chef Boy-Ar- 
Dee Division of American Home Foods 
succeeding E. J. Fitzpatrick, who has re- 
signed. 


TO CAN OYSTERS 


The Union Fishermen’s Cooperative 
Packing Company has installed equip- 
ment for the canning of oysters in its 
Astoria, Oregon plant, and will begin 
operations within a short time. 


CARRIERE MOVES UP 


C. M. Carriere, Vice-President of the 
Southern Shell Fish Company, Harvey, 
Louisiana, has been elected Treasurer 
and Assistant Secretary of the parent 
firm, Wesson Oil and Snowdrift Com- 
pany of New Orleans. 


DERBY APPOINTMENT 


Derby Foods, Inc., Chicago packers of 
peanut butter and ready-to-serve meat, 
has appointed Stater-Kauffman Com- 
pany of Portland, Oregon, representa 
tives for Southern Washington and 
Oregon. 


FEED MILL BURNS 


The big feed mill of the Florida Citrus 
Canners Corporation at Lake Wales, 
Florida was destroyed by fire recently 
with an estimated loss of $350,000. 


CHAINS SET DATE 


The Annual Meeting of the National 
Association of Food Chains will be held 
in Washington, D. C., October 12 to 15. 


Utility combined with attractive appearance is the outstanding feature of the Grape 
Belt Preserve Company’s new fruit-processing plant at Westfield, New York, shown 


here in the final construction stages. 


Of glass block and masonry construction, the 


84’ x 182’ building has a radiant heating system of wrought iron pipe grids, embedded 
in the concrete floor, to assure comfortable working conditions and to maintain a 
clean atmosphere at uniform temperature for the fruit in process. 
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NEWS — PERSONALS 


WALTERS HEADS USPGL 


William H. Walters of New York was 
elected president of the United States 
Printing & Lithograph Company at a 
special meeting of the Board of Direc- 
tors held in Cincinnati Tuesday, Decem- 
ber 28, 1948. Mr. Walters succeeds 
Joseph P. Thomas who died December 
9, 1948. 

Previous to his election, Mr. Walters 
had been First Vice President and Man- 
ager of the Eastern Division of the com- 
pany with headquarters in Brooklyn. 
He started with the company in 1918 as 
an apprentice pressman and subsequent- 
ly moved up in the organization as fore- 
man, superintendent, Vice President and 
Director, and First Vice President. Mr. 
Walters has a reputation as one of the 
ablest technicians in the industry and, 
also, has had wide experience in sales 
and labor relations work. 

At the meeting, the Board of Direc- 
tors also elected John M. Callahan, Vice 
President and R. E. Welch, Secretary. 
Both Mr. Callahan and Mr. Welch are 
from Cincinnati and Mr. Callahan is 
Manager of the Western Division of the 
company. 

Executive Offices of the company are 
in Cincinnati with manufacturing plants 
located at Cincinnati, St. Charles, IIl., 
Erie, Pa. Baltimore Md., Brooklyn, N. Y. 
and a new plant nearing completion at 
Mineola, L. I. 


PHYSICAL RESEARCH HEAD 


Dr. William Lee Davidson, an interna- 
tional authority on atomic energy, has 
been named director of The B. F. Good- 
rich Company’s physical research depart- 
ment, it is announced by Dr. Howard E. 
Fritz, B. F. Goodrich vice-president, re- 
search. 

Dr. Davidson, a graduate of William 
and Mary College in Virginia, his birth- 
place, and Yale University where he re- 
ceived his doctor’s degree, has been with 
B. F. Goodrich since 1940. He is the co- 
author of a textbook on nuclear physics 
now in its tenth printing and widely used 
in major colleges and universities. 

The rubber company scientist went to 
the government atomic energy project 
in Oak Ridge, Tennessee in 1947 and re- 
turned to Ohio before the new B. F. 
Goodrich Research Center at Brecks- 
ville, Ohio began operation in June, 1948. 


MATHEWS JOINS UBC 


Frank H. Mathews, with many years 
experience in the canned foods business, 
and during the war procurement special- 
ist for canned vegetables with the Chi- 
cago Quartermaster Depot, has _ been 
appointed by UBC Distributors, Inc., as 
Director of Mid-Western canned foods 
sales with offices in the Merchandise 
Mart, Chicago. 
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RITTER ON THE AIR 


Beginning Sunday, January 16th over 
the American Broadcasting Company 
network, the P. J. Ritter Company will 
present one of the most unusual radio 
programs on the air. The program time 
will be 3:15 P.M. Sunday afternoons and 
will star the little 12 year old blind sing- 
er, Betty Clark. Musical experts say 
“Little Betty Clark has a certain strange 
sweetness of voice never before heard in 
any singer, young or old. It is what 
might be termed an ‘Inner Voice’ which 
comes from deeper than the heart, from 
the Soul, and is attributable to the fact 
that Betty has been sightless from birth, 
never having seen any object. This 
means that her voice reflects not external 
experience but rather inner feelings, and 
accounts for the character of tone.” 


In spite of her difficulties, Betty is a 
very talented child who not only sings 
but plays piano, dances and rollerskates. 
She reads her portion of the script from 
Braille. 


The entire script of the Betty Clark 
program is written in poetry, of the 
Edgar Guest style, and the program it- 
self is of an inspirational nature for the 
American family. 


With the inauguration of this pro- 
gram, little Betty Clark becomes the 
only child in America with a network 
radio program all her own. The program 
is sponsored by the P. J. Ritter Com- 
pany, produced by The Clements Com- 
pany, Inc. of Philadelphia, and will origi- 
nate at Radio City in New York. 


NOVEMBER SALES OFF 
SEASONALLY 


Sales of service and limited-function 
wholesalers in November are estimated 
at $6,217 million, a decline of $109 mil- 
lion from the October level, according 
to the Department of Commerce. This 
decline was somewhat smaller than that 
usually experienced in this period. 

November sales of durable goods 
wholesalers were $2,153 million; non- 
durable goods sales totaled $4,064 million. 

Sales declines were widespread among 
the major lines of wholesale trade in 
November. In the durable goods cate- 
gory, declines ranged from 4 percent in 
automotive products to 12 percent for 


construction materials, while in the non- 
durable goods group, sales were off 15 
percent for dry goods, 9 percent in ap- 
parel, and 4 percent in paper products. 
Food sales showed an insignificant de- 
cline from 1,336 million in October to 
1,332 million in November. The only 
trades showing sales increases were 
jewelry, tobacco, electrical goods, and 
beer, wines and liquors. 

Inventories of service and _limited- 
function wholesalers were $6,651 million 
at the end of November, about $100 mil- 
lion above the October level. The rise 
was non-seasonal in character and was 
due primarily to stock increases by dur- 
able goods wholesalers. Non-durable 
goods inventories showed little change as 
the various trades experienced approxi- 
mately offsetting changes in stocks. 


INDIANA DATES 


The Spring Meeting of the Indiana 
Canners Association will be held at the 
Claypool Hotel, Indianapolis, on Thurs- 
day, April 28, A. F. Dreyer, Secretary, 
has announced. 


CANNERS SCHOOLS: 


FIELD MEN’S CONFERENCE 


The Annual New York Canners Field- 
men’s Conference will be held this year 
on Tuesday and Wednesday, February 
8 and 9 at Jordan Hall at the Geneva 
Experiment Station. 


PENNSYLVANIA FIELD MEN’S 
CONFERENCE 


The Fourth Annual Fieldmen’s Con- 
ference sponsored by the Pennsylvania 
Canners Association in cooperation with 
the School of Agriculture and the Exten- 
sion Service of Pennsylvania State Col- 
lege, will be held at the Nittany Lion 
Inn, State College, Pennsylvania, Febru- 
ary 17, 18 and 19. 


TRI-STATE CANNERS SCHOOL 


The University of Maryland, Univer- 
sity of Delaware and Rutgers Univer- 
sity will sponsor a Canners School which 
will be held at the Lord Baltimore Hotel, 
Baltimore, Maryland, March 17 and 138. 


PUMPKIN & SQUASH PACK, SHIPMENTS, STOCKS 


Actual Cases 
(Compiled by National Canners Association, Division of Statistics) 


Stocks 

1948 Pack Carryover Total Supply Shipments on Hand 

July 1 July-Dee. 12/1/48 
130,489 256,374 386,863 143,532 243,331 
Mid-West .......... 1,055,348 613,083 1,668,431 1,019,270 649,161 
263,703 530,388 794,091 393,231 400,860 
1,449,540 1,399,845 2,849,385 1,556,033 1,293,352 
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BUILT BY CRCO FOR Z uality Production 


AT A LOWER COST 


You Recover More Tender Peas and 
Limas in the CRCO Quality Grader Than 
By Any Other Method Available Today 


Actual operation proves that the exclusive 
patented spiral in the CRCO Quality Grader 
insures a better, faster separation of peas 
and limas according to their specific gravity 
than is possible by any other method ! 


CRCO QUALITY 
GRADER UNIT 


This positively insures a greater recovery of the tender 
or fancy product from field runs—with a consequent 
Send for complete increase in your profits. 
details and prices— The CRCO Quality Grader is now available with pa- 
tented aluminum spiral, new all-aluminum tank, new 
air-operated Gravometer and Brine Mixing Tank, all 
cure a higher per-— in one unit. 


centage of quality COme 


Pack in 1949, oF 


so you, too, can se- 


FOOOD 


MANUFACTURERS OF 


TOMATO BASKETS 


Our machine made ¥% Tomato Field Baskets 
i Spang, with Keg or Veneer top hoop and Galvanized 
pate eo Metal or Wood Veneer bottom hoop are the 
best quality we have made in our 54 years of 
basket making. 


The great buy word for your label! 


Plastex Treatment 


We are equipped to supply 
your baskets treated with 


PLASTEX HAMPER 
SOLUTION to control flat 
sour bacteria in tomatoes 
and to lengthen the useful 
life of hampers. 


FOR PACKING FANCIEST WHOLE-KERNEL 
AND CREMOGENIZED CORNS 


CORN CANNING EQUIPMENT 


Tre Conan Mi 


HUSKERS—CUTTERS—SILKERS—ROD SHAKERS 5/8 Tomato Field Basket 


FLOTATION WASHERS—CREMOGENIZERS Planters Manufacturing Company, Inc. 
IMMERS— MIXER CONVETORS, Virginia 


Write for Full Information 
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NEWS — PERSONALS 


SEAMLESS CAN FOR HIGH 
PRESSURE PACKAGING 


Research’s ingenious adapting of 
Crown Can’s seamless metal Crown- 
tainer to high pressure packaging is ex- 
pected to open a whole new industry. 
Many aspects of modern marketing as 
well will undergo revolutionary changes 
as scores of “jet propelled” products are 
now rendered not only possible, but prac- 
tical and economically feasible. By being 
packed under high pressure, all manner 
of diverse products can be dispensed 
automatically “under their own power” 
from their container at the user’s plea- 
sure. It is predicted by Crown that the 
increased usefulness and convenience of 
“jet propelled” products will help them 
materially to dominate consumer demand 
in their respective fields. 


The Crowntainer’s unique, exclusive 
design as a single, seamless metal unit 
makes it ideally pressure proof and capa- 
ble to safely withstanding pressures up 
to 150 pounds. Expensive, heavily rein- 
forced containers have heretofore been 
required for this. Special patented clo- 
sures have been designed for the Crown- 
tainer to meet the individual needs of 
specific, pressure packed products. 


Already a number of manufacturers 
are using Crowntainers for this ad- 
vanced way of packaging. Several dairy 
concerns in various parts of the country 
put up whipped cream under air pres- 
sure. At the flick of a finger, the house- 
wife can release a billowy flow of fluffy 
cream to decorate salads, desserts, etc., 
in an instant. A company in Philadel- 
phia has developed a protective plastic 
covering which can easily be sprayed 
directly from its container to apply a 
durable, water-repellent, flexible plastic 
coating to everything from leather goods 
to tools and automobiles. Still another 
manufacturer in Connecticut markets 
the famous insecticide aerosol and de- 
odorizers in these pressurized containers 
for handy use anytime, anywhere. 

Say spokesmen for Crown Can: “Pres- 
sure packaging presents a wide open 
field with infinite possibilities. Not only 
will it pave the way for the introduction 
of products yet to be invented, but the 
trend will be increasingly for present 
ones to turn to it as a source of refresh- 
ing new appeal and revitalized sales.” 


HILFER HEADS CHICAGO 
BROKERS 


At the recent meeting of the Chicago 
Food Brokers Association, Louis Hilfer 
of the company bearing his name, was 
elected President of the group. Other 
officers elected are: Edward Whalen, P. 
J. Murphy Associates, Vice-President; 
Brad Sturgeon, Walter W. Boulton Com- 
pany, Secretary-Treasurer. 

New Directors elected are: Ed Wuert- 
temburger, Roll & Wuerttemberger; and 
John J. Boyle, John J. Boyle & Company. 
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GLASSED FOODS: 
GLASS CLOSURE PRICE INCREASE 


Owens-Illinois Glass Company recent- 
ly announced price increases of approxi- 
mately 10% on its metal and plastic clo- 
sures for glass containers effective Jan- 
uary 1, 1949. 


Products involved in the increase are 
screw and lug type metal closures made 
generally of tinplate, and also stock and 
private design plastic closure made of 
phenolic and urea formaldehyde molding 
compounds. 

“Continued advances in the cost of all 
materials entering into closure manufac- 
ture have made these price increases 
unavoidable.” H. J. Carr, company Vice 
President and General Manager of its 
Closure and Plastics Division, said. 

He cited the recently announced in- 
crease of between 11% and 14% on tin- 
plate, and previous increases in alumi- 
num sheet, lithographing and coating 
materials, plastic molding compounds 
and liner materials coupled with the 
third round of wage and salary increases. 

He pointed out that in addition to in- 
creased material and wage costs the Di- 
vision has experienced substantial in- 
creases in the cost of freight, fuel, pack- 
aging materials and in other operating 
costs. 


“Faced with all of these increased ele- 
ments of cost,” Mr. Carr said, “we have 
found it necessary to increase closure 
prices at this time although in conform- 
ance with company policy in all its lines 
the price increases have been held to a 
bare minimum.” 


GLASS CONTAINERS 


Shipments of glass containers in No- 
vember totaled 6,710,000 gross, a decline 
of 20% compared with October, accord- 
ing to preliminary figures released by 
the Bureau of the Census This decline 
was accounted for chiefly by smaller 
shipments of narrow neck foods, off 
32%; narrow neck medicinals, 18%; re- 
turnable beverage bottles, 46%; and 
wide mouth foods, 16%. Shipments for 
export were 146 thousand gross, a de- 
crease of 33% from the previous month 
and the lowest reported for any month 
this year. 

Production of glass containers in No- 
vember totaled 7,313,000 gross, a drop 
of 19% from October, while stocks on 
hand on November 30 were 8,281,000 
gross, an increase of 6% over the 7,776,- 
000 gross reported on hand on Octo- 
ber 31. 


NATIONAL CRANBERRY WEEK 


The Second Annual National Cran- 
berry Week will be held October 10 to 15, 
1949 the National Cranberry Association 
has announced. 
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FISHERY NOTES 


FISH OUTLOOK FOR 1949 


Consumption : 


Civilian consumption of fish, especially 
of the fresh and frozen products, con- 
tinued at a high rate during 1948. Sup- 
plies of fresh and frozen fish will be 
plentiful throughout the winter season. 
Retail prices of these commodities prob- 
ably will remain at current levels, ac- 
cording to an article appearing in the 
Bureau of Agricultural Economics pub- 
lication, The National Food Situation, 
and prepared in cooperation with the 
Fish and Wildlife Service. 


Production: 


Commercial fishing activities are likely 
to continue in full swing this winter so 
long as the weather permits. Commer- 
cial freezing of fish is expected to con- 
tine on a scale consistent with the sup- 
ply of raw materials. Supplies of can- 
ned fish available for market early in 
1949 probably will be no larger than a 
year ago. Although the 1948 pack of 
tuna exceeds last year’s record output by 
a half million cases or more, the 1948 
production of salmon was lower than in 
1947. For the first time in history, tuna- 
fishing operations in 1948 were conduct- 
ed in the waters adjacent to Alaska. In 
previous years, although tuna were oc- 
casionally caught in this area, fishermen 
concentrated their efforts on the salmon 
run. 


Imports: 

Imports of fish, especially fresh and 
frozen groundfish and rosefish fillets, 
are expected to continue at a high rate 
during most of 1949. Receipts of fresh 
and frozen fillets from Iceland may be 
larger than in 1948. 


Available Supplies: 


Supplies of fish, except possibly those 
of canned fish, are expected to be plenti- 
ful throughout most of 1949. Civilian 
demand for fish is likely to continue 
strong throughout most of the year. Dur- 
ing the latter half, retail prices of fish 
could recede somewhat from early 194° 
levels if market supplies of livestock 
products increase as is currently an- 
ticipated. 

Military procurement of fish and fish- 
ery products in 1949 is likely to be 
slightly higher. 


Exports: 

Exports probably will be no larger 
than in 1948. Exports were low in 1943 
relative to the levels reached in the two 
preceding years. This was due in large 
part to the shortage of dollar resources 
of foreign countries. This situation is 
likely to be a deterrent factor in tlie 
expansion of exports in 1949 above tlie 
preceding year’s level. 
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Get All-the-way Protection 


Each year more canners | for your product with 
an M&M Policy 


Even with the best of luck—and the best of 
lima beans use Hamachek care—the sale of your product may result in 
a damage claim somewhere, some time. Get 
? ‘ full protection with the new, low-cost Manu- 
Viners and equipment to: facturers & Merchants Product Liability In- 
surance. It protects not only you but your 
distributors, wholesalers and retailers as well. 
In today’s market the protection of retail out- 


and freezers of peas and 


lets is more vital to you than at any time in 
@ IMPROVE QUALITY recent years. Through M&M you get: 
INCREASED PROFITS against legal liability 
or damages. 
® MEET COMPETITIVE @® Protection of your product’s good 
name by fightirg false and fraud- 
CONDITIONS ulent claims. 


mm Prevention of loss of retail out- 
lets by swift, experi attention to 
all complaints. 


And you have the satisfaction of working 
with a company that specializes in the food 
industry and handles your problems with a 


skill born of long experience. 


For full details write to: 
€0. 


MANUFACTURERS & MERCHANTS 
| INDEMNITY COMPANY 

Green Pea Hulling Specialists 
Established 1888 iacerporated 1924 


REWAUREE WISCONSIN “Dedicated To Serving The Food Industry” 
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WEEKLY REVIEW 


Price Cut On Fruits Not Generally Met, 
Market Uncertain—Freeze Turns Consum- 
ers To Canned Foods—Hopes That Future 
Pattern Will Be Set In Atlantic City—Dis- 
tributor Interest In Short Haul In The East. 


THE MARKET—Just as was to be 
expected, the recent price cuts on can- 
ned fruits by one of the National Adver- 
tisers has thrown the canned fruit mar- 
ket into a turmoil at least for the pres- 
ent. Naturally enough, it has weakened 
the confidence of buyers and for the time 
being sales and shipment orders are even 
smaller than heretofore. Just what rea- 
soning promoted the move is rather dif- 
ficult to explain as fruits had been mov- 
ing rather steadily and the stock posi- 
tion hardly warranted such drastic cuts. 
Few, if any, canners are content to meet 
these prices. 

Vegetables meanwhile, are firmly held. 
What with the evidently increased costs 
ahead in 1949, distributors are showing 
increased confidence in the entire line. 


WINTER — The unprecedented cold 
weather in Southern California is, of 
course the feature of the canned citrus 
market. At this writing it is too early 
to estimate damage done but it is cer- 
tain that Florida and Texas will be call- 
ed on to fill in the gaps. Most Florida 
ecanners remain withdrawn from _ the 
market with the prices of those still will- 
ing to quote revised sharply upward. 
Prices are given in following reports and 
on our market price page. 

The freeze has also limited the Califor- 
nia winter Spinach pack, so that quota- 
tions are now on a nominal basis. Other 
winter vegetables too have been hurt and 
a noticeable pick up in canned foods 
sales has been observed at least on the 
West Coast. 


ATLANTIC CITY—A _ good many 
traders are looking forward to the At- 
lantic City Conventions in the hope that 
the canner-distributor meeting will pro- 
vide a sounding board for future opera- 
tions. Indications are that attendance 
will be larger than had formerly been an- 
ticipated. Meanwhile, trading is only 
routine with distributors holding pur- 
chases to a bare minimum of replace- 
ment orders. Many feel that Eastern 
Canners will be receiving a great deal 
more attention due to the greatly in- 
creased cost in freight. Out in Califor- 
nia for instance, tomato canners are al- 
ready busy talking lower prices to the 
farmer in an effort to overcome the 
handicap. Eastern canners will, no 
doubt, study the situation carefully when 
lining up acreage. 
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MARKET NEWS 


NEW YORK MARKET 


Routine Trading—lIrregular Prices—Outlook 
Uncertain—Citrus Very Strong—Look For 
Increased Demand In Fish—Tri-State Toma- 
toes Sought, Market Firm—Fruit Price Cut 
By One Packer—Little Change In Beans— 
Carrots Strong—Routine Pea Demand. 


‘By “New York Stater” 


New York, Jan. 14, 1949 


THE SITUATION—Routine trading 
and an irregular price position featured 
spot canned food dealings the past week. 
There was also a decided shift of trade 
attention from this market to Atlantic 
City, where the important food conven- 
tions of the National American Whole- 
sale Grocers Association and of the Na- 
tional Canners Association, were getting 
underway. 


Firmness was apparent throughout 
the citrus juice market and at one time 
there appeared to be prospects of a run- 
away situation. Offsetting this price de- 
velopment was a return to weakness in 
parts of the canned fruit section and one 
seller showed a persistent move toward 
forcing the issue by trying to interest 
buyers at cheaper price offerings. Can- 
ned fish was also upset and some vari- 
eties were reported to be pressing for 
sale. Most of the vegetable group was 
firm and there was a shortage of some 
qualities. 


THE OUTLOOK — Future business 
and price trends of canned foods was 
considered anyone’s guess. As it stands 
now there appears to be prospects of 
higher prices in certain directions, pro- 
viding of course that buyers resistance 
movement is met. In other sections, it 
would seem that some canners were 
anxious to liquidate stocks. The bad 
feature of this latter trend was that 
many sellers feared buyers will hold off 
on general purchases on the theory that 
the whole market will weaken before 
many weeks pass. 


There has been no definite idea as to 
the results of various inventory checks, 
at least as far as buying movement was 
concerned. Most authorities are in agree- 
ment that supplies are not burdensome 
from the standpoint of many buyers, 
but just what the other side of the pic- 
ture is still remains undetermined. 


Packers, as well as everybody else, are 
concerned as regards the possible tax 
structure to be set up by Washington. 
Along with this looms the higher freight 
rates, another possible jump in wage 
rates, and the increased can costs. All 
must be added to the price the consumer 
will pay. How the reaction will be is 
problematical. Therefore, neither the 
buyer nor the seller would seem to be in 
a definite position regarding the future, 
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and both appear to be content to operate 
as close to shore as possible. 


CITRUS JUICES —This group fea- 
tured the strong side of the market. 
Sharply reduced California citrus crop 
prospects, broadening spot demand, rap- 
idly rising southern fresh fruit markets 
and a trend toward reduced crop pro- 
duction in the South, brought higher 
prices all around. Currently the markets 
are now at the best for the season. 

The advances over the week were 712c 
for orange juice 2s, 17%c on 46 oz. and 
385c on 10s. On blended varieties, the 
market was up 2\4¢, 5¢ and 10c on 10s. 
Grapefruit juice, unsweetened moved up 
2'%c, 5¢ and 10c respectively, while the 
same price upturn was reported on 
sweetened. This brought offerings, on 
orange juice, 2s, f.o.b. Florida to 87%c 
by major packers, while 46 oz. was 
priced at $1.95 and 10s at $3.90, both 
sweetened and unsweetened. On blended 
the market was 80c, $1.82% and $3.65, 
while grapefruit juice was 72'%c, $1.65 
and $3.30 respectively for unsweetened. 
Sweetened commanded the usual differ- 
ential. 

It was quite interesting to note that 
one leading canner stated that it was 
hoped the market would be stabilized at 
this level. Apparently there were fears 
of important buyers resistance, if fur- 
ther gains were established. 


CANNED FISH—While this market 
is in the doldrums, there was a feeling 
that demand would soon begin to pick 
up and that the irregularity prevailing 
would straighten out and a firm market 
position again obtain. 

Much of the market upset was attrib- 
uted to reports of cheaper tuna fish of- 
ferings. However, while there was men- 
tion of white meat solid pack offering as 
low as $15.00 per case, it was not possi- 
ble to definitely trace the seller or the 
grade that was being offered. All that 
was surmised was that the tuna was of 
domestic origin. 

However, it was officially reported that 
two major packers had contracted with 
fishermen to buy their catch upon deliv- 
ery at the dock and to pay a minimum of 
$345.00 per ton. Traders felt that such 
a move would not allow for the sale of 
tuna fish, fancy, solid white meat below 
$20.00 per case. Some of the nationally 
advertised brands were still maintained 
at $22.50 per case. 


Maine sardines were slightly firmer, 
with packers holding keyless, quarte:'s 
at a minimum of $8.50. Offerings were 
small. Interest in California sardines 
was slow, with the market quoted at 
$8.00, f.o.b. for 1s oval in mustard or 
tomato sauce. 


TOMATOES—The market action cen- 
tered in the Tri-State area, where there 
were reports of a rather good business 
and slightly higher prices. Most pack- 
ers were said to be carrying only limited 
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MARKET NEWS 


stocks and some were withdrawn. Stand- 
ard 1s were priced around 95c to 97%ce, 
standards 2s at $1.30, 2%4s at $1.95 to 
$2.00 and 10s in the neighborhood of 
$7.25. There were reports of large buy- 
ing orders in extra standards with very 
little available. Meanwhile Mid-west and 
California markets were quiet with little 
change in the price structures. 


CANNED FRUITS—One major west 
coast packer took the “bull by the horns” 
and slashed the greater part of the list 
with hopes of stirring consumer interest. 
At this writing no special demand has 
followed the reaction. Fruit cocktail, 
buffets, were reduced from $8.10 to $7.20 
per case, 24%s from $7.30 to $6.40, and 
10s from $6.45 to $6.10. Cling peaches, 
2%s per case were lowered to $4.40 from 
a previous asking price of $4.75. Apri- 
cots, 10s, whole peeled were offered at 
$4.30 a case, as against the recent price 
of $4.45 and whole unpeeled 2%s from 
$3.85 to $3.85 per case. There were also 
price adjustments on many canned ber- 
ries. The offerings were all f.o.b. West 
Coast and covered nationally advertised 
brands. 


STRING BEANS—Not much change 
marketwise was reported. Scarcity of 
fancy varieties continued while stand- 
ards and extra standards were not press- 
ing for sale. However, buyers were not 
finding it easy to obtain concessions and 
where requirement purchases developed, 
full prices were said to be paid. Stand- 
ard Maryand 2s, ungraded, cut were 
held at $1.25, with fancy mid-west 2s and 
8s cut No. 2 cans commanding around 
$2.10, per doz. 


CARROTS —A strong market with 
scarcity of many size packs featured this 
item. However, there was no real de- 
mand and some felt that asking prices 
continued to curtail interest to a large 
extent. Fancy diced f.o.b. New York 
cannery was quoted at $1.05 for 2s, while 
California canneries asked $1.15 to $1.20, 
f.o.b. 


PEAS — There was market talk of 
price heaviness in sections, with indica- 
tions that some packers may not clean 
up unsold stocks over the balance of the 
season. Demand was largely routine. 
Fancy grades, were scarce in most in- 
stances, standards and extra standards, 
both sweets and Alaskas, were said to 
be in fairly good supply. Maryland 
standards, ungraded sweets were offered 
at $1.00 and extra standard 5 sweets 
around $1.15. Standard ungraded sweets, 
Midwest were available around 95c¢ to 
all f.o.b. 


FISHERMEN INCORPORATED 


National Tuna Clippers, Inc. has been 
incorporated at San Diego, California 
with a capital of 100,000 shares of a par 
value of $10. Directors are C. Arnholt 
Smith, D. R. Giddings, L. G. Maple and 
Dave Bell. The concern operates fish. 
ing vessels supplying tuna canneries. 
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PINEAPPLE LABOR CONTRACT 


The seven principal pineapple com- 
panies in the Hawaiian Islands and the 
International Longshoremen’s and Ware- 
housemen’s Union, a CIO affiliate, have 
agreed to a new contract providing pay 
increases of from four to nine cents an 
hour for workers. It sets a minimum 
hourly scale of $1.01 for men and 91 
cents for women. About 7000 regular 


workers are covered. The contract is 


to run for two years. 


TO HANDLE PAPAYA NECTAR 


Parrott & Co., San Francisco, Califor- 
nia, have been made distributors for 
Pearl Harbor brand papaya nectar, pa- 
paya-pineapple nectar and guava nectar. 
These nectars are canned at Honolulu, 
T. H. and are to be stocked at San Fran- 
cisco for distribution. 


ROBINS 
GOOSENECK 
CONVEYER 
Any size bucket, 
any type pulley, 
any length, 
sturdily built. 


ROBINS PADDLE OR 
BRUSH FINISHER 


All size screens. 


1949 


EQUIPMENT 
Vegetables. Seafoods 


INCREASES YIELD — CUTS COST 


ROBINS 
SPINACH 
BLANCHER 
AND FEEDER 


ROBINS 
ALL STEEL 
RETORT 
All welded 
construction. 


HAYNIE 
HOT WATER 
TOMATO 
SCALDER 
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MARKET NEWS. 


CHICAGO MARKET 


Price Cuts On Fruits Disturbing—Market 
Remains Dull—Few Inquiries For Peas— 
Interest Developing In Tomatoes & Products 
As Stocks Whittle Down—Many Citrus 
Canners Withdrawn. 


By “Midwest” 


Chicago, IIll., Jan. 13, 1949 


THE MARKET — Business has been 
quite slow in Chicago this week, with the 
results of the recent well publicized price 
cut on a number of items of West Coast 
fruits making themselves felt. The net 
upshot of this situation seems to have 
been to disturb to a great extent the con- 
fidence in the price levels which had been 
slowly building up among the trade here. 
Now, most of the trade is again at sea 
and quite disturbed about the prospects 
for market breaks in the canned foods 
field as a whole, even though prospects 
of such breaks are not particularly justi- 
fied in a number of lines. The main feel- 
ing, however, is that of uncertainty, and 
the reaction is to try to not only hold 
their purchases down to their levels of 
the last six months, but to try to hold 
them further down, if that is possible. 
On the other hand, inventories here are 
in good shape, and merchandise now on 
hand in the trade here is not a source of 
any great concern to the trade on ac- 
count of this position. Most buyers are 
bending their best efforts now to staying 
in a completely liquid position as far as 
possible and being able to move with the 
tide whichever way it might go. 


PEAS — There has been little or no 
movement of peas here into the market 
the last few weeks, although a few in- 
quiries are now showing up. No. 2 stand- 
ard 3 Alaskas are generally quoted at 
around $1.10, but it is understood that 
on an offer basis, some purchases can 
be made at $1.05, and that on standard 
4s, some can be found at $1.00. No. 2 
extra standard 38s are currently being 
offered at around $1.45, and on this item 
too, it is also generally understood in the 
trade that firm offers at slightly lower 
level, down to about $1.40, would meet 
with success. It appears that the avail- 
able supply of peas is not excessive, and 
that it is mostly in No. 2 size. No. 10s in 
practically all grades and sizes seem to be 
quite thoroughly cleaned up, and 8 oz. 
tins are also quite scarce, although it is 
understood that some extra standard 3s 
are available in the neighborhood of 90c¢ 
f.o.b. Wisconsin factory. 


TOMATOES AND TOMATO PROD- 
UCTS—Movement has also been quite 
restricted in tomatoes and tomato prod- 
ucts here, although some interest is 
showing up. The general quotation on 
standard tomatoes is around $1.35, al- 
though buyers here indicate that there 
are a few lots of No. 2 standards which 
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can be purchased at the present time at 
$1.25. These lots are reported to be of 
small size, and not sufficient to establish 
the market level at $1.25. No. 10 extra 
standard tomatoes have been sold here 
in fair quantities at $7.25 delivered Chi- 
cago, and apparently this item is moving 
well with the trade. No. 2 extra stand- 
ard tomatoes cover a fair range in price, 
quotations running from $1.55 to $1.65, 
depending on quality, while No. 2 strict- 
ly fancy whole tomatoes are quite scarce 
and the market quotations are running 
in the neighborhood of $2.25. The catsup 
market is rather soft, with 14 oz. stand- 
ard catsup being quoted at around $1.15 
and 14 oz. extra standard at about $1.25 
f.o.b. factory, while 14 oz. fancy is run- 
ning around $1.60 to $1.65, and No. 10 
extra standard is currently being sold 
at around $8.50 f.o.b. Chicago. Tomato 
juice is being quoted still in a rather 
wide range of prices, with some quota- 
tions on strictly fancy juice as low as 
$1.85, and others running up in various 
figures to as high as $2.15. The amount 
of purchasing on tomato products here 
in the last few weeks has been quite 
limited, but there are indications that 
distributors’ stocks are quite well whit- 
tled down and that there will probably 
be some activity in these items in the 
near future. At present, however, the 
situation is more or less a tug of war be- 
tween the packers and the distributors 
to try to find the proper market level. 


CITRUS JUICES—tThe recent freeze 
in California has, of course, caused quite 
a flurry in the Florida citrus industry, 
with the result that most of the packers 
are currently withdrawn to see just what 
is going to happen. Growers, of course, 
based on reports of elimination of a large 
part of the California fruits from the 
fresh market, will be planning to ship 
heavily on the fresh market and conse- 
quently to be in a position to demand 
higher prices for their fruits from the 
canning industry, and most of the can- 
ners are waiting to find out just what is 
going to happen. Those who are still 
quoting juices are offering orange at 
around $1.80 to $1.85 and blended at 
around $1.75 to $1.80 in the 46 oz. size, 
with grapefruit juice up to $1.65. So far 
as the Chicago market is concerned, the 
situation has not caused the buyers here 
to rush in, and their tendency is to also 
wait and see just exactly what is going 
to happen out of this situation, and in 
the meantime buy on a strictly replace- 
ment basis at whatever the current price 
happens to be. 


PLAN ADVERTISING 
PROMOTION 


The F. E. Booth Company, Inc., can- 
ners of fruits, vegetables and fish, with 
headquarters at San Francisco, Califor- 
nia, has appointed Harrington, Whitney 
& Hurst to direct advertising of its 
Booth’s Crescent brand foods. 
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CALIFORNIA MARKET 


Freeze Damage Runs Into Millions—Fruit 
Price Reductions Not General — Tomatoes 
Sluggish On Account Of Increasing Freight 
Rates — Cold Hits Spinach — Pineapple 
Eagerly Sought—Dry Bean Market Attrac- 
tive — Better Sardine Season Approaching 
End—Audited Pack Report. 


By “Berkeley” 


Berkeley, Cal., Jan, 13, 1949 


THE FREEZE — California has been 
in the grip of a record cold snap during 
the week, with damage to crops, mostly 
citrus fruits and winter vegetables run- 
ning into the millions of dollars. South- 
ern California has been especially hard 
hit, with no districts escaping the freeze. 
In Los Angeles, the temperature dropped 
to 27.9 degrees, lowest in the 72 years 
Weather Bureau records have been kept. 
In some citrus growing districts temper- 
atures were as low as 16 degrees and 
damage has been done to trees as well 
as to fruit. Winter peas, tomatoes, 
squash and truck garden crops in the Im- 
perial Valley are almost a total loss. Be- 
fore the damage caused by the first cold 
wave could be appraised another swept 
in bringing snow to many places. The 
immediate result of the freeze has been 
a sharp advance in the price of oranges, 
grapefruit, lemons and most fresh vege- 
tables. Retail grocers already note 
heavier buying of canned foods and this 
is expected to increase for some time. 


FRUITS—The California canned fruit 
market continues rather quiet, with can- 
ners still concerned over the failure of 
distributors’ to give them shipping in- 
structions for goods already purchased. 
On Elberta peaches, for example, can- 
ners who have sold their entire packs 
and feel that they should be shipping in 
carload lots, say that most shipping or- 
ders are for no more than 100 cases at a 
time. The sale of cling peaches has kept 
up fairly well, but reductions are being 
made by some canners to get greater ac- 
tion. These reductions do not extend 
through.the entire list, and are confined 
to but a few canners, but they are being 
made. Sales have been made within the 
week of choice No. 2%s halves at $2.20 
a dozen. This is about 40 cents below the 
accepted market. The pack of this par- 
ticular item last year was 5,751,785 
cases. Offerings of this grade in No. 2s, 
No. 1s or 8-0z. would meet with ready 
sale at opening list. The pack of 8-o0z 
halves amounted to but 34,561 cases. In 
sliced it was 530,427 cases and this item 
has been about sold out, too. Sales of 
apricots are few and far between. The 
export market formerly cared for a size- 
able part of the pack and this market is 
now close to the vanishing point. There 
are few offerings of cherries but an occa- 
sional sale of No. 2%s fancy is reported 
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at $5.00. Most of the requests for Bart- 
lett pears are for choice and some small 
lots have moved at $4.00 for No. 2%. 


TOMATOES — Tomatoes are also on 
the sluggish list and with transportation 
costs steadily advancing California can- 
ners are finding it difficult to hold their 
ground in some of the more distant ter- 
ritories. And as in the case of canned 
fruits, reductions are being made on 
some items by operators in need of cash. 
The reduction of the week has been the 
new price quoted by one operator on 14- 
oz. tomato catsup at $1.87%. This was 
formerly priced at $1.65. Canners will 
shortly be contracting tomato acreage 
and there is a feeling that a lower price 
to the grower is in order. Some have al- 
ready spoken out for a price of $22.50 
a ton. Last year, prices ranged from 
$25 to $29. 


SPINACH—The cold weather has put 
a damper on the winter pack of spinach 
and quotations on this item are nominal. 
The pack will prove a very light one, 
with pro rate deliveries the rule. 


PINEAPPLE — Samples of Formosa 
pack pineapple are being shown by San 
Francisco brokers but the fruit is not 


proving very attractive and no sales 
have been reported. More and more of 
the Mexican product is being offered and 
within the next year considerable of this 
fruit should be available. The demand 
for Hawaiian pineapple continues to out- 
run the supply, with no item of the pack 
in surplus. Heavy shipments have been 
coming to the mainland since the settle- 
ment of the maritime strike, but distrib- 
utors are asking for more. 


DRY BEANS—The California dry 
bean market, in which more Pacific Coast 
canners are interested than ever before, 
is marked by a continuation of slow de- 
mand and moderate offerings. Prices are 
about 38 per cent below those prevailing 
a year ago, but the crop of 4,960,000 
bags was almost a million bags larger 
than the 1947 outturn. Small Whites 
accounted for 734,000 bags in 1948, or 
about 220,000 bags more than in the pre- 
vious year. Prevailing prices are $8.30 
per 100 pounds for Small Whites, $8.35 
for Baby Limas, $8.75 for California 
Reds and $17.50 for Standard Limas. 


SARDINES — The California sardine 
canning season is rapidly approaching 
an end and canners are looking forward 
to increased interest in sardines for ex- 


port in the near future. The season at 
Monterey comes to a close on January 
15, while that at San Pedro will end 
with the passing of the month. Landings 
at San Francisco through January 6 for 
the present season amounted to 567 tons, 
against 135 tons a year earlier; at Mon- 
terey they were 39,175 tons, against 12,- 
672, and at San Pedro were 99,525 tons, 
against 79,481 tons. The canned pack 
on December 26 had reached 2,345,295 
cases, against 1,315,538 cases a year 
earlier. 


Sardines have sold down as low as 
$5.00 a case for No. 1 talls natural and 
$7.50 for 1-lb. ovals in tomato sauce, but 
the price now seems stabilized at $6.00 
and $8.00 for these items, respectively. 
Some canners are holding for more, con- 
tending that some of the sales that have 
been made have been because of pressure 
for funds and do not adequately cover 
operating costs. 


PACKS — The Cling Peach Advisory 
Board, of which W. S. Everts is man- 
ager, has brought out the finally audited 
pack report on cling peaches for 1948. 
The regular peach pack, reduced to a No. 
2% basis was 14,649,561 cases; fruit 
cocktail, 9,754.346; fruits for salad, 918,- 


FOR CANNED 


BALTIMORE, 


FRUITS 4*VEGETABLES 


A complete line of pulpers 
finishers, extractors and 
other machines and equip- 
ment for various processing 
operations for fruits and ve- 
getables. 


F.H. 
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FOR SUPERIORITY OF DESIGN, 
CONSTRUCTION AND PERFORMANCE 


Choose LANGSENKAMP UNITS 


® Langsenkamp Production Units are design- 
ed to improved quality as well as increase 
output— increase yield and make man pow- 
er more effective— reduce non-productive- 
time and operate with less power consump- 
tion. | Langsenkamp units are efficient, de- 
pendable, and give a 
long life of service. 


Completely equipped units 
of stainless steel for packers 
of tomato products, fruit but- 
ters, jams and jellies, and 
jvices. Units for hot-break- 
ing, cooking, pre-heating and 
Jacketed Kettles, 
stationary and tilting types 
for required capacities. 


storage. 


COMPANY 


229-235. EAST SOUTH STREET, INDIANAPOLIS 4, INDIANA 


REPRESENTATIVES 


West Coast: KING SALES & ENGINEERING CO., 206 First Street, San Francisco, Calif. 
* Oregon and Washington: FOOD INDUSTRIES ENG. & EQUIP. CO., 1412 N. W. 14th Ave., 
Portland, Oregon * Mountain States: THE HORSLEY COMPANY, Box 301, Ogden, Utah * 
Northeastern States: BOUTELL MANUFACTURING CO., Rochester, N. Y. * Tri-States: TOM 
McLAY, P. O. Box 14, Port Deposit, Maryland * Texas: BROGDEX COMPANY, P. O. Box 512, 
McAllen, Texas * Canada: CANNERS MACHINERY, LTD., Simcoe, Ontario, Canada * 
India: GLADWYN & CO., Powvala Building, 251 Hornby Road, Fort, Bombay. 
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306; mixed fruits, 84,895, and spiced 
peaches, 151,921 cases. There was also 
a pack of 737,652 cases of baby foods and 
baby food stock. 


GULF STATES MARKET 


Big Increase In Shrimp Production—Good 
Oyster Weather — Crabbers Have Turned 
To Oysters—Alabama Oyster Planting 


By “Bayou” 
Underway. 


Mobile, Ala., Jan. 13, 1949 

SHRIMP — Production of shrimp in 
this section showed a big increase last 
week over the previous week as 2,255 
barrels were produced last week and 405 
barrels the previous one or a difference 
of 1,850 barrels. 

The canneries received 804 barrels last 
week and 124 barrels the previous one. 

The very light production the previous 
week was caused by the Christmas holi- 
days, which is celebrated by a good many 
of the fishermen and seafood production 
as well as canning operations are prac- 
tically at a standstill a good part of the 
week between Christmas and New Year. 
Making “whoopee” and wearing off the 
hang-over usually absorbs the greater 
part of the week. 


This girl is wearing 


A HODGMAN 
CANNING APRON 


© For CLEANLINESS 
© ForSPLASH PROTECTION 
© For DURABLE SERVICE 


THERE’S ECONOMY IN 
HODGMAN CANNING APRONS 


Send for catalog sheet 
Illustrating Complete line 


HODGMAN RUBBER COMPANY 
FRAMINGHAM, MASS. 


Offices in New York, Chicago and San Francisco 
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Landings of shrimp for the week end- 
ing January 7, 1949 was as follows: 

Louisiana 1,456 barrels, including 720 
barrels for canning; Mississippi 254 bar- 
rels, including 34 barrels for canning; 
Alabama 347 barrels, including 50 bar- 
rels for canning; Florida (Gulf area) 
66 barrels and Texas 132 barrels. 

Reports -from four state conservation 
agencies in the South show that from 
July 1 to October 31, 1948 Georgia pro- 
duced 5,472,464 pounds of shrimp; Ala- 
bama 1,167,180 pounds; Mississippi 976,- 
302 pounds and Louisiana 35,602,728 
pounds. These are all the reports avail- 
able so far for this season’s production. 

The canneries in Louisiana, Missis- 
sippi and Alabama reported that 519 
standard cases of shrimp were canned 
during the week ending January 1, 1949 
which brought the pack for the season 
to 346,499 standard cases. 


OYSTERS—An increase in production 
of 10,054 barrels oysters took place last 
week over the previous week as 16,650 
barrels were produced last week and 
6,596 barrels the previous week. The 
canneries too received 6,051 more barrels 
of oysters last week than the previous 
one, as they received 8,130 barrels last 
week and 2,079 barrels the previous one. 

Landings of oysters for the week end- 
ing January 7, 1949 were as follows: 

Louisiana 10,655 barrels, including 
4,011 barrels for canning; Mississippi 
4,119 barrels, all for canning; Alabama 
437 barrels and Florida (Gulf area) 
1,439 barrels. 

The Christmas holidays account for 
the low production week-before-last, as a 
good many of the oyster tongers laid off 
to celebrate. 

This week started with three very 
pretty sunshiny days and unless it gets 
rainy and stormy for the week end, the 
oystermen should be able to get in a good 
week’s work. 


HARD CRABS—Production of hard 
crabs in Louisiana dropped to 20,080 
pounds last week and 3,880 pounds the 
previous week, as only a few persons 
are engaged in crabbing and practically 
all crabbers have knocked off crabbing 
and have gone oystering or shrimping, 
which is far more profitable at this time 
of the year. The crab is a hot weather 
crustacean and disappears in cold weath- 
er. Louisiana is the only area report- 
ing hard crab production. 


ALABAMA OYSTER PLANTING 
WELL UNDER WAY — Conservation 
Director Bert E. Thomas announced on 
January 5, 1949 that work on the plant- 
ing of up to 100,000 barrels of seed oys- 
ters on reefs in the oyster-producing 
waters of Mobile Bay and its contingent 
bays and inlets is now well under way. 

The Department of Conservation’s job 
of planting one-tenth of a million barrels 
of the seed stock will be carried on be- 
tween now and the Summer months 
without interruption, weather and water 
conditions permitting. 


THE CANNING TRADE 


The contract for the work was award- 
ed in early December to Curtis E. Lyons 
of Bayou la Batre, whose bid of 30 cents 
per barrel was accepted by the conserva- 
tion officials. It calls for removal of in- 
fant oysters from seed reefs, transport- 
ing and planting them on reefs in Mo- 
bile, Bon Secour and Portersville Bays 
and the Alabama portion of Mississippi 
Sound as may be designated. 


Planting of the huge number of seed 
oysters—reputed one of the largest such 
programs to be undertaken by a state 
bordering on the Gulf of Mexico—will 
mean that Alabamians should, within the 
next year-and-a-half or two years, be 
reasonably sure of a more plentiful sup- 
ply of the nation’s finest bivalves—those 
grown in Alabama’s coastal waters. Oys- 
ters normally require from a year-and-a- 
half to two years to reach the minimum 
legal size of three inches in length. 


“The oyster planting project is an ef- 
fort on the Department of Conserva- 
tion’s part to try and restore the state’s 
seafood industry, especially the oyster, 
to the high position it once held in the 
nation,” Conservation Director Thomas 
said. “Under the present day prices, the 
combined oyster and shrimp operations 
of the coastal waters are rated as better 
than a million-dollar industry in Ala- 
bama’s economic picture. Some 2,000 
people earn their livelihood in the vari- 
ous phases in Baldwin and Mobile Coun- 
ties alone.” 


“While Alabama’s much shorter coast- 
line will probably never permit the high 
production of the longer shoreline states 
such as Florida, Louisiana, Mississippi 
and Texas, we can take full advantage 
of its potentialities and develop them to 
the point where a much greater produc- 
tion figure will result. The Department 
of Conservation and its Division of 
Game, Fish and Seafoods will do all 
within its power and within its capabili- 
ties and means to aid in the proper de- 
velopment of our seafood resources. We 
will do our full share in planting, super- 
vising the harvest off state-owned reefs 
and enforcement of laws and regulations. 
In turn we must have the full co-opera- 
tion of all who participate in the har- 
vesting and marketing of the seafood 
resources if the latter’s full potentialities 
are to become properly productive,” 
Thomas concluded. 


During the recently closed fiscal year, 
more than 800 tongers removed 60,630 
barrels of oysters from the reefs, a de- 
crease from the previous year’s 74,701.5 
barrels. 


State law provides that oysters may 
be taken by the use of tongs only. 

Dredging is prohibited due to possible 
serious damage that improper use of the 
rakes may do to the reefs. Those who 
take oysters from the state-owned ree‘s 
are required to pay three cents tax on 
each barrel removed. No charge is made 
for the actual oysters removed, only a 
tax for the removal. 
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NEWS — PERSONALS 


INSTRUMENT USE TO EXPAND 
IN 1949 


Industrial instrumentation fast 
emerging as one of the most important 
influences on improved living standards, 
better working conditions, and ultimat.'v 
lower prices, Henry F. Dever, president 
of Brown Instruments division of Minne- 
apolis-Honeywell Regulator Company, 
said recently. 

In a statement charting the industry’s 
1948 expansion and its prospects for 
1949, he said its unusual growth is “due 
to the ability of industrial instruments 
to improve manufacturing processes, in- 
crease quality of product and eliminate 
or reduce spoilage—all of which improve 
efficiency and lower costs” He also cited 
the industry’s role as a bulwark of na- 
tional security. 


“The ratio of instrumentation to over- 
all plant expansion,” he declared, “has 
increased four-fold since 1939. What 
could be clearer evidence of the worth of 
industrial instruments to industry? Mea- 
suring and controlling devices for all 
purposes experienced a sales and pro- 
duction increase in 1948 averaging about 
11 per cent over 1947. 

“Backlog orders, extending from a few 
weeks to several months, plus antici- 
pated business predicted upon a sustain- 
ed favorable outlook, indicate that this 


same rate of expansion will carry 
through 1949 and possibly into 1950.” 


The two world wars, Dever pointed 
out, have been largely responsible for the 
spectacular domestic growth of an in- 
dustry that scarcely existed in the 
United States prior to the 1914-1918 
war. By 1920 a total of some $30 mil- 
lion of instruments were made in the U.S. 
Production rose to $150 million worth 
in 1940. Last year, he estimated, some 
1,200 companies turned out about 20,000 
types of instruments and instrument- 
equipped apparatus having a sales value 
of more than $2 billion. 


USDA TO BUY DRIED FRUIT FOR 
SCHOOL LUNCH 


The Department of Agriculture an- 
nounced that the CCC will consider of- 
fers from packers and processors of 
approximately 3,000 tons of packed proc- 
essed dried prunes of sizes 50/60, 60/70, 
and 70/80, and approximately 2,800 tons 
of packed processed natural sun-dried 
Thompson Seedless raisins for school 
lunch and institutional use. Purchases 
will be conditioned upon payments to 
producers by processors of not less than 
$130 per ton for the raisins, and 7e per 
lb., basis, for the dried prunes used in 
processing the fruit delivered to CCC. 


MORRAL CORN 


MORRAL CORN CUTTER 


Cream style or whole grain 


MORRAL COMBINATION 
CUTTER & COMMINUTING 
MACHINE 


For over-matured corn, 
makes all your corn fancy 


MORRAL DOUBLE HUSKER 
Either steel or rubber 
Husking Rolls 


Either Single or Double Cut 


CUTTER 


ROGERS BROS. SEED COMPANY 
308 W. Washington St. ¢ Chicago 6, Illinois 


CASE HISTORIES OF MATERIAL 
HANDLING 


Known as the “Case History” issue, 
the current Material Handling News, 
published quarterly by the Industrial 
Truck Division of the Clark Equipment 
Company, presents detailed analyses of 
modern mechanized handling methods in 
industries of many kinds, and of econ- 
omies they effect. The studies embrace 
fork-truck installations for handling bot- 
tled beverages, building supplies, plumb- 
ing equipment, stone monuments, pe- 
troleum products, farm machinery, 
marine warehouse stocks, canned foods, 
retail merchandise and ceramic products. 
Actual operations, and benefits derived 
from them, are described in detail and 
are illustrated elaborately. 


Copies of the Case History issue of 
“Material Handling News” will be sent 
on request to Clark Equipment Com- 
pany, Industrial Truck Division, Battle 
Creek, Michigan. 


BRISTOL CATALOG 


The Bristol Company of Waterbury, 
Connecticut, has issued a new 56 page 
catalog fully describing the instruments 
that they manufacture, together with a 
number of illustrations of typical ap- 
plications, which may be obtained by ad- 
dressing the company as above. 


GAIR 


CORRUGATED SHIPPING 
CONTAINERS 


Solid Fibre Domestic 
and Weatherproof Export 


Shipping Containers 


ROBERT GAIR COMPANY, 


155 E. 44th STREET ¢ NEW YORK 17, N. Y. 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 
specified.) 


4 VEGETABLES 


ASPARAGUS 
Scattered Stocks 


BEANS, STRINGLESS, GREEN 


MARYLAND 
Fey., Fr. Sliced, No. 2..........1.40-1.50 
No. 10 8.00-8.25 
Ex. Std., Fr. Sliced, No. 2..1.20-1.40 
Ex. Std., Cut, No. 2 
No. 10 7.25-7.50 
; No. 10 6.50-7.00 
Ex. Std., Cut Wax, No. 1.40 
No. 10 7.50 
N. Fr., Si, No. 1.90 
Fey., Cut, 4 sv., No. 2....... 1.90 
Fey., Cut, 5 sv., No. 10.... 8.50 
Rx: Std:., 4 sv., No. 2... 1.65 
Bix; sve, NO. 7.50 
Std., 5 sv. 1.40 
No. 10 6.50 
MIDWEST 
BS No. 2, Fey., Cut, 3 sv. ........ 2.00-2.10 
10.25-10.75 
| No. 2, Ex. Std., Cut, 4 sv... 1.45 
No. 10 7.50-8.00 
No. 2, Std., Cut, 4 sv. .. 1.40 
No. 2, Std., Cut, 5 SV. crcccorrscccrsseee 1.30 
No. 10 6.50-7.00 
No. 2, Fey., Whole, 3 sv.....2.35-2.50 
No. 10 11.75-12.00 
No. 2, Fey., Whole, 4 8. cess 2.00 
No. 10 10.00 
Texas, Fey., Cut, 1, 2, 3 Sv......... 1.75 
No. 10 8.50 
No. 2, Ex. Std., 2001.45 
No. 10 7.00 
: No. 10 6.00 
BEETS 
No. 10 5.50 
N. Y., Fey., Cut, No. 1,45 
Fey., SL, 1.75 
Mid-west, Fey., Cut, 
No. 10 5.25-5.75 
Diced, No. 2 1.20 
Sliced, No. 2 1.25 
CARROTS 
BEA... Bio, B, 1.00-1.05 
No. 10 5.00 
N. Y., Fey., Diced, No. 2....1.05-1.10 
No. 10 5.50 
Wis. No. 2, Diced 1.10-1.15 
No. 10 5.30 
Texas, No. 2, Diced & Sll........00 . 95 
No. 10 4.50 
CORN 
MIDWEST 
Fey., W. K., Gold., No. 2....1.70-1.75 
No. 1 9.25-9.50 
Ex. Std., No. 2 1.30 
12 oz., Vac. 1.30 
No. 303 1,25 
me No. 10 8.25 
es Std., No. 2 1.20 
Fey., C. S. Gold., No. 2........ 1.65-1.70 
No. 10 8.50-9.00 
No. 303 1.20 
No. 1 95 
8 oz. -90 
No. 10 8.00-8.25 
Std., No. 2 1.15 
No. 303 1.10 
No. 1 85 
No. 10 7.50 
EAst 
Fey., W.K. Gold., No. 1.75 
a No. 10 9.50 
No. 10 9.00 
Std., No. 2 1.25 
8.50 
20 


CANNED 


Fey., C.S. Golden, No. 2.......020000 1.60 
No. 303 1.50 
No. 10 8.50 

No. 303 1.35 
No. 10 8.00 

Std., No. 2 1.25 
No. 10 7.50 

Ex. Std., C.S. Wh. 

No. 2 1.45-1.55 

Std., C.S. White, No. 2............ 1.87% 
No. 10 8.00 

PEAS 

MARYLAND, ALASKAS 

No. 10 


No. 10, Fey., 8 sv. 
No. 10, Ex. Std., 2 sv. 
No. 2, Ex. Std., 3 sv. 

No. 10, 
No. 2, Ex. Std., 4 sv. 


No. 10 6.75 
No. 2, Ex. Std., Ungraded........ 1.10 
No. 10, Std., 3 sv. 6.75 
Std.; No. -85 

No. 2 -90- .95 

No. 10 6.25-6.50 
MARYLAND, SWEETS 
8.00 

5 sv. 7.75 

2 and 3 sv. 1.50 
Ex. Std., No. 10, 4 sv........... seni 7.25 
Ex. Std., No. 10, 5 Sv... 6.50-6.75 
Fey., Ungraded, No. 308........0+ 1.15 

No. 2 1.50 

No. 10 7.75 
Ex. Std., Ungraded, No. 303.... —— 

No. 2 1.10-1.25 

No. 10 6.50 
Std., Ungraded, No. 1.00 

No. 10 6.00 


New York, SWEETS 
No. 2, Fey., 2 5002.60 


3 sv. 1.90 
No. 10 9.75 
4 sv. 1.80 
No. 10 9.00 


No. 2, Ex. 4 SV. 
No. 2, Hix. Std., 6 

No. 10 7.50 
Mipwest, SWEETS 


No. 2, Fey., 1 sv. .-2.25-2.50 
No. 2, Foye, 8 SV. 601.85 
No. 2, Fey., 4 sv. 
No. 2, Ex. Std., 3 sv. .. 


No. 2, Std., 3 sv. .. 


Mipwest, ALASKAS 


10 


No. 10 11.25-11.75 
No. 10 8.75-9.00 
Me. 8; Be: 8 ccm 
1.45 
No. 10, Ex. Std., 3 sv. .......7.50-8.00 


No. 10, Ex. Std., 4 sv.. --7.00-7.25 


No. 10, Std., 3 sv. ... 6.50 
No. 2, Gta... 1.00 
No. 10, Std., 4 SV. 


N. W., SWEETs 
No. 2, Foye, 2 SV. 


No. 2, Fey., 4 sv. .. 
No. 2, Fey., 5 sv. . 


POTATOES, Sweer, F.O.B. BALto. 


Fey., Syrupack, No. 2%......1.80-1.85 
No 10 6.50 

No. 3, Vac. 1.65 


FOOD PRICES 


PUMPKIN 
Eastern, Fey., No. -95-1.05 
No. 10 4.50 
Indiana, Fey., No. 2 svc -70- .95 
No. 2% 1.00-1.25 
No. 10 3.50-4.50 
SAUERKRAUT 
Midwest, Fey., No. 2........ .95 
No. 2% 1.00-1.10 
No. 10 3.70-3.80 
No. 10 4.00-4.25 
SPINACH 
No. 2% 1.75-1.80 
No. 10 6.25-6.50 
Osark, Fay., No. 2 1.15-1.20 
No. 21% 1.55-1.60 
No. 10 5.50-6.00 
No. 10 5.50-6.00 
TOMATOES 
Tri-States, Ex. Std., No. 1.......... 1.00 
No. 2 1.65 
No. 2% 2.25 
No. 10 7.75 
No. 2 1.30-1.40 
No. 2% 2.00 
No. 10 7.25-7.50 
No. 2% 2.90 
No. 10 10.75 
Mid-west, Fey., No. 2.......... 2.10-2.25 
No. 2% 2.75-2.85 
No. 10 8.00-8.75 
No. 2% 2.00-2.10 
No. 10 7.25-38.00 
1.30-1.35 
No. 2% 1.90-1.95 
No. 10 7.00-7.25 
Gallf., Me. 1.55 
No. 2 1.95 
No. 2% 2.40 
No. 10 8.50 
Std., No. 1 1.20-1.80 
No. 2 1.45-1.50 
No. 2% 1.80-1.85 
No. 10 6.60 
Gunnin, hes BE 
No. 10 6.50-6.75 
Texas, Std., No. 1 .85 
No. 2 1.25 
No. 10 6.25 
TOMATO PUREE 
Md., No. 1, 
Spec. Grav. 1.045 .80- .85 
No. 10 5.75 
Midwest, Fey., No. «80° .85 
No. 2 1.50 


TOMATO CATSUP 
Md., Ex. Std., 8 02. Bot.......0001.15 


14 oz. 1.50 
No. 10, Fey. 10.00 
Ind., No. 10 10.00 
Calif., 14 oz. 1.65 

No. 10 10.00 

FRUITS 
APPLE SAUCE 

No. 2 1.35 

No. 10 6.50 

17 oz. Jars 1.30 
New York, No. 2 4521.50 
Pa., No. 2 1.35 

APRICOTS 
Halves, NO. 2.75-2.85 

No. 1 9.00-9.50 
Choice, ‘Ne 2% 2.50 

No. 10 8.75 

No. 10 8.00 
No. 10, Water 5.50 


No. 10, S. P. Pie 
BLUEBERRIES 

Maine, No. 2, Water............3.00-8.25 

No, 10 14.25 
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CHERRIES 
Fey., Cal B.A., No. 
Std., No. 2% 
FRUIT COCKTAIL 


PEACHES 
Calif. Y.C., Fey., No. 2%4....2.70-2.80 


Choice, No. 2% 2.60-2.65 
Std., No. 214 2.20-2.45 
Fey., No. 10 9.0 
Choice, No. 10 8.50 
7.50-8.00 
PEARS 
Calif. Bartlett, Fey., No. 2%......4.50 
Crates, BB 4.00-4.25 
Std., No. 2% 3.60 
14.75-15.25 
4.35 

No. 1 T 2.70 

No. 1 T 2.60 
Std., No. 2% 3.25-3.50 

No. 1 T 2.40 

PINEAPPLE 
Haw., Sl., Fey., No. 2 3.25 
Choice, No. 2% 3.15 
JUICES 
APPLE 
Virginia, 46 oz. 2.00 
CITRUS, BLENDED 

No. 2 -80 

46 oz. 1.821 

No. 10 3.65 

GRAPEFRUIT 

.75 

46 oz. 1.65-1.70 

No. 10 3.30-3.40 

46 oz. 1.65-1.70 

No. 10 3.20-3.40 

ORANGE 

No. 2 8746 

46 oz. 1,95 

No. 10 3.90 

PINEAPPLE 
Haw., Fey., No. 2 4521.50 
. 46 oz 3.25 
TOMATO 

46 oz. 2.35 

No. 10 4.65 
Tri-State, No. 2 1.00 

46 oz. 2.20 

No. 10 4.50 
Midwest, Fey., No. 1.05-1.10 

46 oz. 1.90-2.15 

No. 10 4.25-4.75 
1.05 

46 oz. 2.35 

No. 10 4.50 

FISH 
OYSTERS 
Gulf, 436 02. 524.00 
6% oz. 4.75-5.00 
SALMON (per case) 
Alaska, Red, No. 1 T........27.00-28.00 

Pink, No. 1 T...... -23.00-24.00 

4,00-14.50 
Chums, No. 1 T. 19.00-20.00 

SARDINES—PeEr Cass 
Calif., Ovals, 48/1 Ib., 

Tomato Sauce ....... 8.00-8.50 
No. 1 T, Nat. 6.00-6.50 
Maine, 4% Oil keyless............ 8.50-9.00 

SHRIMP, 
No. 1, Pic., Small .......... 4.26 
Medium 4.50 
Large 4.75 
b 5.00 
TUNA—Per Case 
48/14’s, Light Meat..........16.25.16.50 
Albacore, Fey., White, 
January 17, 1949 
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COMPLETE COURSE CANNING 


The Industry’s Cook Book for over 40 years 
SEVENTH EDITION, COMPLETELY REVISED JULY 1946 


DT 


FOR MANAGERS, 
380 pages of proven pro- 


SUPERINTENDENTS, cedure and formulae for 
BROKERS everything ‘‘Canable”. 
AND BUYERS 


“I would not take $1,000.00 for my 


Size 6x9, 380 Pages Beautifully Bound copy if could not get another.” 


Stamped in Gold 
All the newest times and temperatures .. . Used by Food Processors to check times, 
All the newest and latest products ... . temperatures and RIGHT procedure... . 
e Fruits e Vegetables e Meats e Milk by Distributors to KNOW canned foods .. . 
Soups e Preserves e Pickles « Condiments by Home Economists to TEACH the subject of 
Juices ¢ Butters ¢ Dry Packs (soaked) food preservation. 
Dog Foods and Specialties in minute detail, 
with full instructions from the growing through For, sale by all supply houses and dealers 
to the warehouse. . . . ordirect. Price $10. postpaid. 

Published and Copyrighted By 
Since 1878—The Canned Foods Authority 
BALTIMORE 2, 20 South Gay Street, MARYLAND 
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CALENDAR OF EVENTS 


JANUARY 14-19, 1949—Canning Ma- 
chinery & Supplies Exhibit, Convention 
Hall, Atlantic City, N. J. 

JANUARY 14-20, 1949—Annual Meet- 
ing National Canners Association, At- 
lantic City, N. J. 

JANUARY 15, 1949—Annual Dinner- 
Dance, Canning Machinery & Supplies 
Association, Claridge Hotel, Atlantic 
City, N. J. 

JANUARY 16, 1949—Annual Dinner, 
7:00 P. M., Old Guard Society, Claridge 
Hotel, Atlantic City, N. J. 

JANUARY 17, 1949— Annual Ban- 
quet, 7:00 P. M., Young Guard Society, 
Hotel Traymore, Atlantic City, N. J. 


JANUARY 17, 1949— Annual Meet- 
ing, Canning Machinery & Supplies 
Association, Convention Hall, Atlantic 
City, N. J. 


JANUARY 17, 1949— Corn Canners 
Meeting, 4:00 P.M., Stratosphere Room, 
Hotel Traymore, Atlantic City, N. J. 


JANUARY 18, 1949—Fred Waring 
Show, 8:45 P. M., Canning Machinery & 
Supplies Association, Ballroom, Conven- 
tion Hall, Atlantic City, N. J. 


FEBRUARY 7-18, 1949—28th Annual 
Canners & Frozen Food Packers School, 
Oregon State College, Corvallis, Oregon. 


FEBRUARY 8-9, 1949—Annual New 
York Canners Fieldmen’s Conference, 
Jordan Hall, Geneva Experiment Sta- 
tion, Geneva, N. Y. 


FEBRUARY 9-11, 1949—41st Annual 
Convention, Ozark Canners Association, 
Colonial Hotel, Springfield, Mo. 


FEBRUARY 14-15, 1949— Annual 
Meeting, Tennessee - Kentucky Canners 
Association, Andrew Jackson Hotel, 
Nashville, Tenn. 


FEBRUARY 15-17, 1949 — Technical 
School for Pickle and Kraut Packers, 
Michigan State College, East Lansing, 
Mich. 


FEBRUARY 17-19, 1949 — Annual 
Pennsylvania Canners Fieldmen’s Con- 
ference, Nittany Lion Inn, State College, 
Pennyslvania. 


FEBRUARY 21-22, 1949 — Annual 
Meeting, Canadian Food Processors As- 
sociation, Hotel Vancouver, Vancouver, 
B. C., Canada. 


FEBRUARY 22, 1949 — Sanitation & 
Quality Control Conference, Wisconsin 
Canners Association and University of 
Wisconsin, Auditorium, Agricultural 
Hali, Madison, Wis. 


MARCH 4-5, 1949—37th Annual Con- 
vention, Utah Canners Association, Hotel 
Utah, Salt Lake City, Utah. 

MARCH 6, 1949, week of — Annual 
Meeting, National Association of Frozen 


Food Packers, Stevens Hotel, Chicago, 
Ill. 
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MARCH 9-11, 1949—Annual Conven- 
tion, Canners League of California, Casa 
del Rey Hotel, Santa Cruz, Calif. 


MARCH 16-28, 1949—Food Processors 
School, Ohio State University, Columbus, 
Ohio. 


CALPAK’S ROY PRATT 
(Continued from page 8) 


body was trying to get from under. Sell- 
ing prices were “demoralized” one of the 
company’s annual reports said, by the 
liquidation of surpluses. The NRA with 
its Blue Eagle came and went. So did 
countless other palliatives, regulations, 
orders and policies that marked a decade 
of incomparable difficulties for the 
American people and for every business 
organization. Roy Pratt’s summary of 
the ten-year nightmare is brief. “We 
gained many new customers in that peri- 
od,” he said thoughtfully, “many new 
customers.” 


How do you go about it to get that 
kind of a result from that kind of a situ- 
ation? Well, there is, it appears, one 
fundamental. “We worked like hell,” 
he explained. “We all did—everyone in 
the company.” But there was more to 
it. As far back as 1924, Calpak was 
building a sales organization that devel- 
oped into nine divisions and twenty- 
seven districts and was statistically com- 
parable to the wholesale grocery trading 
areas set up by the U. S. Department 
of Commerce. Along with it, Roy Pratt 
built his personnel into a veteran sales 
force that could stand up under pressure. 
A third factor was a basic policy in 
which he and his men completely believe, 
and which he states in nine words: 
“Honesty of purpose. Fairness to buyers. 
Sound pricing policy.” This policy does 
not appear anywhere on signs around 
the company offices, but the men who 
work for Roy Pratt understand it thor- 
oughly and so does the trade. Through 
the depression period, the company show- 
ed a profit almost every year, and—as 
Roy Pratt noted—kept on gaining cus- 
tomers. “There was no magic to it,” he 
said. “It was all of us doing all these 
things together.” 


WORLD WAR II 


In the year 1940, ten years after Roy 
Pratt became general sales manager, the 
company, strong and well organized, 
sailed like a clipper ship before the wind 
despite the war then going on in Europe. 
In this, the twenty-fifth year of its his- 
tory, the company’s sales (year ending 
February 28, 1941) reached a new all- 
time high of about sixty-two million dol- 
lars as compared with thirty-seven and a 
half millions in 1917, 
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Throughout the year 1940, and through 
eleven months of 1941, the going was as 
smooth as it ever gets. Then the com- 
pany went to war, lock, stock and bar- 
rel. First 40 percent, then 60 percent, 
then as high as 70 percent of some classi- 
fications of its pack was taken over by 
the armed forces. Despite labor short- 
ages and much untrained help, the total 
pack was increased. 


But, for all the production available 
for civilian distribution, the company 
adopted a policy of fair allocation among 
its buyers. This policy was maintained 
throughout the war and the post war 
period. 


When price controls were lifted in 
1946, the company issued a statement to 
the trade as follows: 


“Over the years it has been our con- 
stant policy to make available to the con- 
suming public a high quality pack of 
canned foods at prices as reasonable as 
our costs, plus a moderate profit, per- 
mitted. In our judgment both the can- 
ning and distributing trade have a grave 
responsibility to the consuming public to 
keep prices on a fair basis commensur- 
ate with today’s costs.” 


Both policies fitted in with Roy Pratt’s 
basic philosophy of “honesty of purpose; 
fairness to buyers; a sound price policy.” 
The company came out of the war 
stronger than ever. 


The third chapter of Roy Pratt’s ca- 
reer lies ahead of him. It is bound to 
be built upon foundations already estab- 
lished. The country boy, born in Grass 
Valley and raised on a ranch in Yuba 
County, California, probably knows as 
much as anyone can about the problems 
that beset the farmer and grower. The 
man who has done every kind of job that 
is done in a cannery and a packing plant 
knows what that kind of work is like. 
Long years in active sales and other 
years in executive positions have stored 
him up with an intimate personal knowl- 
edge of Calpak’s operations and manage- 
ment unbounded by lines in any organiza- 
tion chart. 


Something of all of this background 
may have been in the mind of the new 
president when, on the evening of the 
day of his election, he made a personal 
call. The man he went to see was Mr. 
C. W. Griffin, now 82 years old, who gave 
him his first job in the canning industry. 


Like most men, Roy Pratt plays the 
same way he works. He has hunted 
from Texas to Oregon. His main diver- 
sion is his sheep ranch, about 5,000 acres 
in Mendocino County, to which he and 
Mrs. Pratt regularly make the long trip 
on weekends. There, also, their grown 
children and grandchildren assemble for 
family holidays and vacations. There he 
raises white-faced sheep. There he shoots 
and hunts. Sun-up or sooner is break- 
fast time at the ranch. Did he buy the 
ranch to raise sheep or to shoot and 
hunt? “I think it was about even,” he 
said. The ranch operates at a profit. 
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There is many a firm who can readily use your unneeded equip- 
ment. It’s the opportunity for you to turn it into cash while 
fulfilling the other fellow’s need. Or you may need equipment 
yourself, or want to buy or sell or rent a cannery, or need help, 
or a job. Whatever your needs, you will get good results from 
an Ad. on this “Wanted and For Sale” page. The rates, per 
insertion—Straight reading, no display—one to three times per 
line 40c, four or more times per line 30c, minimum charge per 
Ad. $1.00. Count eight average words to the line, count initials, 
numbers, etc., as words. Short line counts as a full line. Use a 
box number instead of your name if you like: Forms close Wed- 
nesday noon. The Canning Trade, 20 S. Gay St., Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 
Inc., 18-20 Park Row, New York, N. Y. 


WHEN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


AT FIRST YOU CAN SUCCEED in getting good equipment 
immediately, reasonably. Stainless Kettles, Evaporators, Vac. 
Pans, Cookers, Stills, ete. Drum, Chamber, Spray Dryers for 
Dehydrating Flaking and Freezing. Dicers, Slicers, Cutters, 
Choppers, Peelers, Homogenizers, Viscolizers: Washers, Blanch- 
ers, Canning Equipment. Filters, Filter Presses, Separators. 
Mixing Equipment for Solids, Liquids, Sifters, Screeners, Pulp- 
ers, Finishers. Packaging Equipment such as Fillers, Weighers, 
Cartoners, Labelers, Casers. Complete plants for sale. Send for 
list of food equipment just out. First Machinery Corp., 157 
Hudson St., New York 13, N. Y. 

We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 700 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—1 Model 300 Unscrambler with Crate Dump for 
standard round crates for No. 2 cans, with motors and motor 
drives, for 220 v., 60 cy., 3 ph. A.C., complete with 12’ double 
elevator with motor drive. Machine never off of original skids. 
Brand new. Sampson Canning Co., Wisconsin Rapids, Wis. 


FOR SALE—Two 80 hp. HRT Boilers; Ohio Standard tested 
for 125 lbs. pressure, excellent condition; 40,000 gal. Water 
Tower. Hammond Cannery, West Alexandria, Ohio. 


FOR SALE—66 White Cedar Wooden Beer Tanks holding 
6000 gallons each 13’ high 10’ dia. outside measurements, 214” 
thick staves. Now in use, make us an offer. Charles S. Jacobo- 
witz Co., 3080 Main St., Buffalo 14, N. Y. 


FOR SALE—One Jumbo Crown Cork & Seal Crowner, motor 
driven, in excellent condition; one 5 pocket Ayars Pea, Bean and 
Whole Grain Corn Filler for #2 cans; 1 A.B. Rotary-worm type 
Tomato Washer; 1, single unit, Hansen Quality Brine Sepa- 
rator for separating mature peas and whole grain corn. Varney 
Canning, Inc., Roy, Utah. 


FOR SALE—1 Rapids Standard Power Booster Model RPB- 
15-12-% complete with 18” tail section in excellent condition. 
Price $400.00 f.o.b. Bridgeville, Delaware. H. P. Cannon & Son, 
Inc., Bridgeville, Del. 
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WANTED and FOR SALE 


BARLIANT AND COMPANY have available for immediate shipment the country’s 
largest selection of surplus used, rebuilt, or NEW machinery and equipment, such 
as Retorts, Fillers, Exhausters, Blanchers, Juicers, Slicers, Peelers, Cutters, 
Washers, Packaging equipment as well as Motors, Pumps, Boilers and Refrigeration 
equipment. Write for complete detailed listings. Below are a few representative 
we We will be glad to place your name on our mailing list upon request. 


ORTS: New and Used, all sizes. aeunen 
24s0_VEG ETABLE WASHER: Robins Jr. Rotary Vegetable Washer, exc. 
.. used only two seasons $ 235.00 
8490—F INISHER: Sprague-Sells Super Pulper, model 100, used only 
a few weeks, Timken bearings, stainless steel screen, bronze contact 
parts. Cap. 15 to 20 tons per hour, for use with tomatoes, citrus, 


apple sauce and apple butter, pumpkin, etc. 590.00 
8344—TOMATO WASHER: Monitor. 690.00 
M & 8, 6 pocket with ‘‘No Can attachment for 

22 Cans and all new attachments for 261 Cams ..........cccscsveesesesserereeeeee 975.00 
715I—FILLER: New, Triangle Model A-2 “Bucket Electri-Pack 

Weigher, with Model S.C. Conveyor #4398. Used for packing dry 

materials. Conveyor is 9’ long with a belt 4%” wide, adjustable 

side rail. Designed to fill coffee and machine is adaptable to most 

any powdered products, such as cereal, etc. 2,500.00 


BARLIANT AND COMPANY, Brokers-Sales Agents 
7070 N. Clark St. - Chicago 26, llL - Sheldrake 3313 


SPECIALISTS In Used, Rebuilt and New Packing House 


Machinery, Equipment and Supplies 


FOR SALE—FMC Super Juice Extractor 30 to 40 gpm, 
Stainless Steel, 5 H.P. Motor; Vertical Retorts 40 x 72; Horizon- 
tal Retorts 18 x 24 x 60”; " Ayars Pea & Bean Fillers; FMC 
Model 80 and 100 Juice Fillers; Can Labelers; Stainless Steel 
Jacketed Kettles with and without Agitators 25 to 500 gallon; 
Stainless Steel Tanks to 12,000 gallons capacity. Send for latest 
bulletins. The Machinery & Equipment Corp., 533 W. Broad- 
way, New York 12, N. Y. 


FOR SALE—1 Scott Hi-Eff Washer; for peas, beans, whole 
kernel corn and similar commodities. Used twenty-six days, 
good as new. Consumers Ice & Supply Co., 9th & Water Sts., 
Lebanon, Pa. 


FOR SALE—1 Langsenkamp Chili Sauce Machine, used only 
one season, good condition. Adv. 497, The Canning Trade. 


FOR SALE—Practically new complete cheese outfit consisting 
of Bucyrus 100 gal. Stainless Steam Jacketed Kettle with agita- 
tor and motor; Grinder with 5 HP motor, valve and filling ma- 
chine for packaging cheese in 5 lb. packages, quantity of ship- 
ping cartons and 5 lb. boxes and cellophane pouches; equipment 
used few days only since new, must be sold to close estate, can 
be inspected immediately; priced less than half of new. Adv. 
498, The Canning Trade. 


FOR SALE—1 Ayars 5-pocket Filler in excellent condition; 
very reasonable. Adv. 4910, The Canning Trade. 


WANTED—MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4911, The Canning Trade. 


GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 13, N. Y. 


WANTED—Standard Langsenkamp Pulper; Sterling Dicer; 
FMC #2 Rotary Washer. Describe fully. Adv. 495, The Can- 
ning Trade. 
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WANTED—MACHINERY—Continued 


WANTED—Ayars 6 or 8 valve Filler for No. 1’s. If desired 
will trade for No. 1 Burt Labeler. Send offerings to Penn’s 
Manor Canning Co., Cornwells Heights, Pa. 


FOR SALE—FACTORIES 


FOR SALE—Tomato and Juice Canning Plant in the heart of 
Ohio’s best section for the production of quality raw stock. Thor- 
oughly modern equipment and buildings. Plant will handle 125 
to 150 cases. Write for details. Adv. 48139, The Canning Trade. 


FOR SALE—Modern Tomato Products Factory in New Jer- 
sey. Economical operation, railroad: also suitable for other 
products. Adv. 498, The Canning Trade. 


FOR SALE—Complete Pickle Plant in production. Includes 
stock, buildings, equipment, plant site; five room house. In city 
of half million. Owner’s health cause of sale. Priced right for 
quick disposal. Adv. 496, The Canning Trade. 


FOR SALE—Canning Factory in Eastern Shore, Maryland, 
capacity 1000 cases peeled tomatoes daily; merry-go-round, com- 
plete lines 2s, 2%s, 10s tins; 2 Wonder Cookers; one 5 pocket 
Ayars Filler; Knapp Adjustable Labeler; own water supply; 
main building corrugated iron 40 x 105’, new warehouse, 2 other 
buildings and 6 room house, about 4 acres; 2 trucks; best to- 
mato growing section; good labor conditions. Price $27,000. 
Adv. 499, The Canning Trade. 


WANTED—FACTORIES 


WANTED—Canning Plant in good condition, small volume 
operation preferred. Prefer buying in Delaware, Maryland or 
Virginia area near crops grown for canning. Will consider 
buying all equipment without building. Give information as to 
terms, location and equipment. Adv. 491, The Canning Trade. 


HELP WANTED 


WANTED—Plant Superintendent capable of handling help 
and experienced in processing string beans, raspberries, toma- 
toes and tomato products. Adv. 4912, The Canning Trade. 


WANTED—Mechaniec experienced in operation of capping 
machines. Adv. 4913, The Canning Trade. 


FOR SALE—SEED 


SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


NO DOUBT ABOUT IT 


The man who brags, “I run everything in my house,” 
usually refers to the washing machine, vacuum cleaner, 
lawn mower, baby carriage and errands. 


Signs in a bakery window: 


Pies like mother used to 30c 
Pies like mother used to think she made..................55 60c 
ALL WRONG 


A man who doesn’t like his son-in-law confided in 
a friend, ‘“‘He can’t drink and he can’t play cards.” 

“Fine,” said the friend, “that’s the kind of a son-in- 
law to have.” 

“No siree,” objected the man. 
—and he plays. 


“He can’t play cards 
He can’t drink—and he drinks.” 


PAGING MR. ANTHONY 


A letter received by a newspaper friend of ours who 
conducts a woman’s page on a west coast paper: 

“T am a mother of four children. My husband wants 
another one, but I have heard that every fifth child 
born in the United States is Chinese. Shall I take a 
chance?” 

—Marine Safety 


Prof. (sternly)—When the room settles down I will 
begin the lecture. 
Stude—Why don’t you go home and sleep it off ? 


FOR SALE—400 bushels Asgrow Glacier Pea Seed; 400 bush- 
els Asgrow Pride Pea Seed. Draper Canning Co., Milton, Del. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
se Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 


CONSULTING ENGINEER—20 years experience in leading 
companies. New factory lay-outs, modernization, new products, 
recipes and method of manufacturer. Equipment design and 
maintenance. Professional Engineer State of Maryland; mem- 
ber of ASME. R. Carlsrud, 918 Kingston Road, Baltimore 
12, Md. 
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Prepare For Harvest Now! 


Take no chance 


USE THE BEST 
prices submitted upon request 
RIVERSIDE MANUFACTURING CO. 


MURFREESBORO 4 ss NORTH CAROLINA 


THE CANNING TRADE 


January 17, 1949 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Keg Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS Vegetable and Fruit. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
United Co., Westminster, Md. 


BOXES (Metal), LUG, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Hl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 


Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLOCKS, Process Time. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, I]. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKING CONTROLS. 


Aseptic Thermo Indicator Co., Los Angeles, Cal. 


CONVEYORS AND CARRIERS. 
Berlin Chapman Company, Berlin, Wis. 


Central Machine Works, Inc., Philadelphia, Pa. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoepeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
La Porte Mat & Mfg. Co., La Porte, Ind. 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 

CONVEYOR BELTS, Cloth, Rubber, Wire. 
Berlin Chapman Company, Berlin, Wis. 
Shisholm-Ryder Co., Niagara Falls, N. Y. 
La Porte Mat & Mfg. Co., La Porte, Ind. 

A. K. Robins & Co., Inc., Baltimore, Md. 


CONVEYORS, Hydraulic. 
3erlin Chapman Company, Berlin, Wis. 
Shisholm-Ryder Co., Niagara Falls, N. Y. 
\. K. Robins & Co., Inc., Baltimore, Md. 
scott Viner Co., Columbus, Ohio 


COOKERS, Continuous, Agitating. 
3erlin Chapman Company, Berlin, Wis. 
*hisholm-Ryder Co., Niagara Falls, N. Y. 
ood Mchy. & Chem. Corp., Hoopeston, III. 
\. K. Robins & Co., Baltimore, Md. 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRATES, Iron Process. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
Urschel Laboratories, Inc., Valparaiso, Ind. 


ENSILAGE STACKERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Edward Renneburg & Son, Baltimore Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 


Berlin Chapman Company, Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


LABELING MACHINES. 


Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., timore, Md. 
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SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
|e Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 


SPEED REGULATORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. 
A. K. Robins & Co., Inc., Baltimore, Md. 


STEAM BOXES, Seafoods, Vegetables, etc. 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 


Edward Renneburg & Son, Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Iil. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co,, Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 

United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Allan Iron & Welding Works, Inc., Rochester, N. Y. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 

Urschel Laboratories, Inc., Valparaiso, Ind. 


CAN MAKERS’ MACHINERY 


Lima-Hamilton Corp., Hamilton, Ohio 


COMMINUTING MACHINE. 
W. J. Fitzpatrick Co., Inc., Chicago, Ill. 
United Co., Westminster, Md. 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN HUSKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN SHAKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 
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WHERE TO BUY 


CORN WASHERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Edward Renneburg & Son, Baltimore, Md. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, 

Urschel Laboratories, Inc., Valparaiso, Ind. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 
Urschel Laboratories, Inc., Valparaiso, Ind. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Mad. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Me nufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SNIPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
United Co., Westminster, Md. 


CLEANERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. my Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


HULLERS AND VINERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Ill. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
Huntley Manufacturing Co., Brocton, N. Y. 
Scott Viner Co., Columbus, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapojis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Huntley Manufacturing Co., Brocton, N. Y 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
Huntley Manufacturing Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, IIl. 
Huntley Manufacturing Co., Brocton, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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KETTLES. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mchy. & Chem. Corp., Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 
Planters Mfg. Co., Portsmouth, Va. 


Riverside Manufacturing Co., Murfreesboro, N. C. 


BOOKS, on Canning, Formula, Etc. 
A Complete Course in Canning 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 


Robert Gair Company, Inc., New York 17, N. Y. 


United Container Co., Philadelphia, Pa. 
David Weber, Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 
American Can Co., New York City 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 


National Can Corp., Baltimore - New York City. 


CLEANING MATERIALS, Methods, Service 
Oakite Products, Inc., New York, N. Y. 


INSECTICIDES. 
Pittsurgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 
Mfgrs. & Merchants Indemn. Co., Cincinnati, Ohio 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 


Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y. 


Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho., Rochester, N. Y. 


United States Printing & Litho. Co., Cincinnati, O. 
LABORATORIES, for Analysis of Goods, Etc. 


American Can Co., New York g: 
Continental Can Co., New York City 
National Can Corp., Baltimore, Md. 
National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pitzer &'Co., Inc., New York City. 


PASTE, CANNERS’. 


Clark Stek-o Corp., Rochester, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


National Starch Products Co., New York, N. Y. 


A. K. Robins & Co., Inc., Baltimore, Md. 
SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 


Worcester Salt Co., New York City. 
SEASONINGS 


Product Advancement Corp., Benton Harbor, Mich. 


SEEDS, Canners’, All Varieties. 


Associated Seed Growers, Inc., New Haven, Conn. 


Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, IIl. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 


Associated Seed Growers, Inc., New Haven, Con: 


Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, III. 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 


Associated Seed Growers, Inc., New Haven, Conn. 


Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 


January 17, 1949 


0 


THE 


‘ 
| 
‘ 
= 


FIZER high standards of quality are reflected 

in many carefully-formulated food prepara- 
tions used regularly by the American housewife. 
When she’s baking at home, it’s likely that the 
flour has been fortified with Pfizer Enrichment 
Concentrates supplied to the miller and containing 
the required thiamine, riboflavin, niacin and iron. 
The lard she uses may contain Pfizer Citric Acid 
to help prevent the development of rancidity. 


When she spreads jams and jellies on the sand- 
wiches she prepares she is probably using Pfizer 
Citric Acid and Pfizer Tartaric Acid. For these are 


the acidulants preferred by many manufacturers 
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who place the greatest importance on uniformly 
high quality. 

There are many ways in which we at Pfizer can 
help you serve the nutrition-wise housewife. Write 
us for details on these. Chas. Pfizer & Co., Inc., 
6i Maiden Lane, New York 7, N. Y.; 211 E. 


North Water Street, Chicago 11, Illinois; 605 
Third Street, San Francisco 7, Calif. 


Chemists Since 1849 


a 
| 
are 


SIGNAL 


a new variety 


for a pack of exceptional quality 


A recent Asgrow introduction which offers many advantages over Profusion, 
Perfected Wales and others of similar type, as a late canning variety. The 
pods fill well; cotyledons are green, not yellow; the vines are shorter and more 
determinate, thus giving greater viner capacity. 


Associated Seed Growers, Inc. Main Office: New Haven 2, Conn. 


Breeders and growers of vegetable seeds since 1856 


Atianta 2 e Cambridge, N.Y. ©@ Indianapolis 4 e@ Los Angeles 21 oe Memphis 2 
Mitford, Conn. m Oakland 4 e Salinas a San Antonio 6 
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